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“4 little hei en ie ave ait the whole lump.” 


If you read between the lines 


you will see that the California cir- 


The California penal code now declares that misrepresentation of the circulation of a 


culation law is destined to cut some 


newspaper for the purpose of procuring advertising is a crime, to be punished the same as 


figure in the making of newspaper 


other crimes. To the San Francisco Examiner belongs the credit of securing the enactment 


advertising contracts. 


of this law. The West has led, the East will follow. Already the New York Legislature has 

Large advertisers know what it means 
come to the front by passing a similar bill, Next! Circulation in newspaper advertising 
when a newspaper advocates boldly and 


contracts is just as vital as quantity and quality in buying merchandise. The advertiser 


earnestly (as does the San Francisco 


should pay only for what he receives; and if he buys 60,000 circulation and gets only 20,000, 


E:xaminer) the enactment of sucha law; 


he should demand his just rebate of 66% per cent, and send back for a corrected bill. 





so also they draw their own conclu- 


The San Francisco Examiner made the fight for the law; it now challenges its most 


sions when a newspaper opposes it. 


rigid application to itself. It declares its circulation is—Daily over 65,000 and Sunday 


Neither the facts nor the inference are 


and Weekly each issue over 76,000. Goods are delivered as contracted for, and no bill 
likely to be forgotten. 
is ever returned for correction. 
E. KATZ, Eastern Agent, 
186 and 187 World Building, New York. 
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RECOLLECTIONS OF AN ADVER- 
TISING FIONEER. 


No name is more conspicuously as- 
sociated with the early history of ad- 
vertising in this country than that of 
Robert Bonner, the founder of the 
New York Zedger. It is a rather in- 
teresting commentary upon the rapid 
development of enterprise in advertis- 


ing, that Mr. Bonner did not begin his 
career as an advertiser until about 
forty years ago, 


and that previous 
to that time the 
advertisements to 
be met with in the 
public press were 
mere formal, per- 
functory an- 
nouncements, 
Although Mr. 
Bonner has retired 
from _ business— 
leaving the con- 
duct of the Ledger 
in the hands of 
his sons—he still 
maintains his 
handsome town 
residence on Fifty- 
sixth street near 
Fifth avenue, and 
visits the office oc- 
casionally. His in- 
terests chiefly cen- 
ter in his famous 
racing stable, and 
the possession of 
such record-break- 
ers as Maud S and 
Sunol continues to keep him promi- 
nently in the public view. <A _repre- 
sentative of PRINTERS’ INK recently 
had an interesting chat with him upon 
his early experiences in advertising. 
‘*T began business for myself in 
1850,” said Mr. Bonner in answer to a 
question. ‘‘I then owned a printing 
office, and a year later bought the 
Merchants’ Ledger, a publication for 
country storekeepers. One of the ob- 
jects of this paper was to keep mer- 





RosperT Bonner, 
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chants posted on currency. Bank 


notes from distant parts of the country 
were not accepted at par in those days, 
but could only be deposited in local 
banks at a discount of from three to 
five per cent. Even in New York 
there was a discount of one-quarter 
per cent on bank notes issued from 
cities so near as New Haven and 
Hartford. Counterfeits were also very 
plenty, and I remember one paper 
called Zhompson’s Bank Note 
porter was devoted 
exclusively to giv- 
ing information of 
this character. The 
Merchants Led- 
ger, however, was 
not limited to this 
field, but gave all 
sorts of informa- 
tion of interest 
to country mer- 
chants. One of 
its features was a 
family department, 
which I gradually 
enlarged, until in 
1854 I decided to 
to do away with 
everything else and 
make it exclusive- 
ly a family paper. 


Io 
é- 


The words ‘ New 
York’ were then 
substituted for 


*Merchants’’ in 
the title.” 

**' When did you 
begin  advertis- 
ing?” 

“* Very soon after I made the change 
in the character of the paper. I 
wanted to introduce it in the book- 
stores and on the news-stands, and ad- 
vertising seemed to be the only way. 
My system, as you probably know, 
was to take the first part of a story 
and insert it in reading matter style 
with the statement at the end that the 
remainder of the story could be found 
in the New York Ledger. This suc- 
ceeded in creating a large demand, 
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About all my out-of-town advertising 
was done through the late Mr. Petten- 
gill, who wrote some interesting arti- 
cles for PRINTERS’ INK on this subject 
two years ago. Of Mr. Pettengill I 
want to say that I always regarded him 
asa strictly honest, highly honorable 
man. While in his business transac- 
tions he was rather close, I would 
trust him as fully as any man I ever 
knew. He would sometimes come to 
me with a bill for five, tenor twenty 
thousand dollars. I would say to him : 

“** Mr. Pettengill, have you been 
over this carefully ?’ 

‘**T think it is correct,’ he would 
perhaps reply. 

‘*** Well, if the case was in court, 
could you swear that every item was 
absolutely correct ?’ 

‘If he replied in the affirmative I 
would draw him a check on the spot. 
At other times, of course, I would 
verify the bill as a matter of business 
policy, but my confidence in him was 
unbounded.” 

‘*You considered it best to do your 
business always through an advertis- 
ing agent ?” 

** By all means. I didn’t want the 
trouble and bother of doing my adver- 
tising direct. Besides, there was an 
advantage in this way: Some papers 
objected to putting in my story as 
reading matter, but would do so to 
please Pettengill (who sent them a 
good deal of business), when they 
wouldn’t do it for a single advertiser.” 

** Did you attempt to trace returns 
from your advertising ?” 

** No, I couldn’t follow results. In 
placing business I was influenced by 
the circulation of a paper and its 
general reputation. I was also largely 
guided by the advice of my agent. It 
was his business to be posted on cir- 
culations.” 

‘* What do you consider the best 
single piece of advertising you ever 
did ?” 

‘*Once I paid the weekly edition of 
the New York 77ibune $3,000 for a 
page advertisement. That was about 
35 years ago, when the weekly 77zbune 
had a circulation larger than any 
paper in thecountry except the Ledger. 
From that one advertisement I received 
4,000 letters’ and, of course, many 
sales I was never able to ‘trace. ‘The 
way I knew these letters came from the 
Tribune was this: At that time my 
office was at 44 Ann street and my 
pressroom at 48 Ann street. The 
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pressrcom address was the one given 
in the 7ribune.” 

‘* What do you think is to-day the 
value of weeklies issued in connec- 
tion with dailies ?” 

‘*They have undoubtedly been af- 
fected by the immense Sunday papers. 
While I was in business I never ad- 
vertised in a Sunday paper, but | 
don’t like to sit in judgment on them. 
But you must remember that Sunday 
papers to-day are not what they were 
before the war. None of the dailies 
then had Sunday editions with the ex- 
ception of the New York Herald. 
The Sunday papers issued in those 
days were such journals as the Djis- 
patch, Mercury and Adlas, very differ- 
ent in character from what we know as 
Sunday papers now. The Sunday 
edition of the Herald was a mere 
whim of the elder Bennett who, by 
the way, I consider, the greatest 
journalist this country has ever known. 
One Saturday night a good deal of 
matter happened to be left over on the 
galleys which, by Monday, would be 
too old for publication, ‘Let us put 
a little fresh matter with this and get 
out a Sunday edition,’ said Mr. Ben- 
nett-—and it was done. But the Sun- 
day editions of many of the New 
York papers were brought into ex- 
istence by the war. It frequently 
happened thata big battle would be 
impending ona Saturday night and the 
people could not wait for Monday for 
the news. So the Sunday editions 
came to bea regular feature.” 

‘““What is the story about your 
having bought all the space in one 
issue of the Herald?” 

‘** That grew out of an advertisement 
Thad inthe 777éune. Beinga practical 
printer with the faculty for getting up 
strong and attractively displayed ad- 
vertisements, I devised a large adver- 
tisement that I contracted to go in the 
daily, semi-weekly and weekly editions 
of the 7rijune. As soon as Mr. 
Greeley saw it after its first insertion he 
said he wouldn’t have it in the paper 
and ordered it stopped. ‘The incident 
came to the ears of James Gordon 
Bennett, who remarked to his superin- 
tendent, Frederick Hudson (author of 
‘Hudson’s History of Journalism’), 
that he thought the 7risune people 
were very foolish and that any one 
could have as much space as he desired 
in the Herald, provided due notice 
was given. In conversation with Mr. 
I{udson this was repeated to me and I 
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‘This is Tuesday. 


at once said: 
Next Saturday I will buy the whole 


paper.” Mr. Bennett was as good as 
his word, and although the Hera/d had 
never exceeded eight pages at that time, 
on Saturday it came out with sixteen.’ 

‘“What did you fill all this space 
with ?” 

‘‘It was in the repetition style 
which I was the first to use. I would 
write an advertisement about the size 
of an ordinary ‘ want,’ and then repeat 
that for columns and pages. For this 
I would pay at exactly the same rates 
as were charged for ordinary ‘ wants.’ 
This attracted a great deal of attention 
and made talk. I remember a joke 
that was made on this at Christy’s 
Minstrels. In speaking of his great 
memory one of the members of the 
troupe would say, ‘ Why, I can repeat 
a whole page of the Hera/d after just 
glancing at it.’ The audience always 
saw the point and the joke brought 
down the house.” 

‘If you were to begin advertising 
to-day, would you adopt the same 
methods as formerly ?” 

‘*No, the conditions of advertising 
have changed too much. Advertising, 
itself, then was novel. ‘The papers 
were not show bilis as they are 
now. Noone can realize the change 
without looking over the papers of the 
old days. The cost was much less 
then. Before the war $1,000 would 
buy as much advertising as $5,000 will 
to-day. Even the best papers, such 
as the New York Herald and the 
Philadelphia Zedger, charged only ten 
cents a line.” 

‘* Was your object in getting famous 
men to write for the Zedyer the adver- 
tising it would bring ?” 

‘*No, I never engaged distinguished 
contributors merely for the sake of the 
advertisement. My idea was to get 
what the public want and ¢hen adver- 
tise it. I secured the best writers on 
the same plan that I buy my groceries 
from Acker, Merrill & Co.—because 
they are known to have good groceries. 
I got Horace Greeley to-write his 
autobiography because I knew him to 
be a good writer and that he had inter- 
esting things to relate. If I was able 
to announce an article entitled ‘A Day 
with Lord Byron,’ by George Bancroft, 
wouldn't that make every literary man 
want to buy the Ledger? I was the 
first publisher to pay big prices for 
contributions, and it made a great deal 
of talk. In 1858 I paid Edward 
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Everett $10,000 to write for me once a 
week for'a year. If $1,000,000 were 
offered for a similar service to-day it 
wouldn’t create the amount of talk that 
that did then. 

**In February, 1859, I published in 
one issue of the Ledger contributions 
by Bennett, Greeley and Raymond, 
who were the three great lions in 
journalism. As these men were all 
rivals and were constantly pitching 
into each other, this also made a great 
feature. The way I came to get 
Greeley to write his autobiography was 
this: I heard that he had made the 
remark that ‘Mr. Bonner is advertis- 
ing a good deal, but he ought to have 
more features,’ so I thought I would 
get a feature that he would appreciate, 
and the autobiography was the result.” 

‘* Why was it you didn’t accept ad- 
vertising for the Ledger ?” 

‘“ Well, my idea was to pack the 
paper exclusively with reading matter. 
Then, too, that was an advertisement 
of itself, for people would say: ‘ Al- 
though Mr. Bonner advertises so 
much he won’t permit any advertising 
in his own paper.’” 

“You didn’t regard advertisements 
as being at all discreditable ?” 

“* Nothing was further from my 
thoughts. It was only a_ hobby of 
mine not to accept advertising just as 
it was a hobby of the /era/d not to 
accept any display advertisements. I 
suppose I should have made more 
money if it had not been for the 
hobby. 

‘*'The life of business is advertis- 
ing,” said Mr. Bonner in parting. 
““A. T. Stewart tried to get along 
without it at one time and did not even 
have a sign on his store. But in the 
end he became one of the largest and 
most successful advertisers, For a 
long time all the money I made I 
turned back in advertising, and I 
found it paid in the end.” 

As Mr. Bonner’s wealth has been 
estimated at five millions, his views are 
something more than theories. 

GERMAN newspapers have not a very 
large circulation, and they do not make 
a great deal of money. The biggest 
of them sells something like 100,000 
copies, and this paper makes $137,000 
a year, and thinks it does wonders. 
Men who write for the papers are 
moderately well paid ; editors-in-chief 
get from $4,000 to $5,000 a year.— 
N. Y. Morning Journal. 
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ADVERTISING FOR WOMEN. 
‘By Virginia Frazee. 


But isn’t almost all advertising for 
women? Even if a man may not con- 
sult his wife in the matter of placing a 
new elevator in his store, or buying a 
horse, it is only once or twice in a life- 
time that he does either, while, in the 
great majority of every-day cases, the 
woman is the deciding power behind 
the throne. The purpose of the great 
bulk of advertising, then, is to secure 
the woman’s trade, and should be done 
with this end in view ; but the average 
advertiser, even if he agree with this 
statement, is apt to forget that there 
are women and women, and that he 
should no more expect the same an- 
nouncement to appeal alike to the cul- 
tivated readers of a high-class magazine 
and the readers of a cheap story paper 
than to see Mrs. Fifth Avenue shop- 
ping in the Bowery. 

While both women may buy the 
same article, each must be differently 
appealed to; the clerk across the coun- 
ter quite appreciates this, and knows 
that the ‘‘ friendly” manner that wins 
Mrs. Sidestreet and makes her always 
single him out to wait upon her, would 
be considered an impertinence by Mrs, 
Boulevarde. 

It is my opinion—and I speak only 
after thorough experience—that what 
you say is not nearly so important as 
how you say it, for the reason that the 
other man in your line has the same 
thing to say; you simply want to 
make your voice heard above his. 
Then the ‘‘ how to say it” is what | 
want to consider in this sketch. 

Women don’t want too much rea- 
soning in an advertisement ; they skip 
it as they do the technicalities, and I 
do not think that the average woman 
is attracted by the ‘* expertness ” which 
is the leading feature of some of the 
advertisements written by ‘‘ experts” ; 
indeed my experience has persuaded 
me that she is attracted by short, 
easily told facts ; that a bright, catchy 
way of putting things always wins her, 
provided, above and beyond everything 
else, she delieves the statement made. 
I would say to the advertiser: if you 
can’t make your readers believe you, 
better stop advertising. 

A certain manufacturer, in advertis- 
ing a particular brand of prints, gave 
ita pleasing name and stated that it 
was to be one of the most fashionable 
fabrics worn that season. Soon after- 





wards a woman asked for it at a promi- 
nent Philadelphia dry goods house, 
calling it by the name advertised, and 
when told that they hadn't it exclaimed, 
in a tone of superiority : ‘* You haven't 
so and so; why, it’s going to be all 
the rage this summer !” 

She had read that advertisement and 
believed it. That reminds me of an- 
other incident directly in my own ex- 
perience ; whether for or against my 
argument I leave the reader to decide. 
In one of our short daily ‘‘ chats” in 
the papers I mentioned—in an adver- 
tisement of dress goods—a corn flower 
pattern as being specially dainty, and 
a design high in fashion’s favor. The 
announcement appeared in the morn- 
ing, and before night the manager of 
that department came to me and said : 
‘* For goodness sake don’t ever men- 
tion a pattern again ; we can’t get the 
women to buy anything but corn 
flowers.” It at least shows that the 
advertisement was believed. 

Talking of suiting the ‘‘ tone” of 
the advertisement to the intellectual 
status of the reader, the manager of a 
prominent jewelry and silverware firm 
said to me one day: ‘‘It’s no use; 
we’ve made every effort to catch the 
popular trade, but have come to the 
conclusion that the ‘cheap trade’ will 
not go toa high class establishment, 
not even for the same goods at the 
same prices as in the so-called cheap 
stores. We want to cater to all 
classes, but it can’t be done.” I quote 
his words as nearly as I can remember 
them. Upon inquiry I found that the 
aforesaid ‘‘effort” had been simply to 
send to the papers whose circulation 
was chiefly among wage workers the 
same somewhat ponderous announce- 
ments that appeared in the high class 
dailies read by all the more intellectual 
and moneyed classes. My suggestion 
—on the spur of the moment—of 
replacing the announcement of ‘* Spe- 
cial and Unprecedented Offerings,” 
etc., with a big cut of a silver-plated 
butter-dish and the statement that 
**anybody who wanted it for so much 
could get it by coming down to A B’s 
the first thing to-day,” was objected to 
as undignified, as lowering the tone of 
their advertising; still, after some 
thought, it was agreed to give it a 
trial, and a month’s test proved its 
worth, and an entirely different *‘ style” 
from that theretofore employed was 
finally adopted for use in the class of 
papers referred to, 
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I think, too, that how an advertise- 
ment looks has much to do with its 
success. A woman is attracted by a 
daintily set announcement, and will 
turn intuitively to anything put in 
shape of a fashion letter or article to 
housekeepers. Were I a large adver- 
tiser I would employ what is known as 
the reading style almost exclusively, I 
would try and see how littie rather 
than how much I could say at once, 
and I would stop and consider who 
I was talking to in evefy case. 


ar 
CHATS WITH LOCAL RETAILERS. 


A representative of PRINTERS’ INK 
recently interviewed a few leading re- 
tailers who are large advertisers, for 
the purpose of getting their views as to 
what constitutes the best methods in 
their particular lines of business. The 
first approached was Mr. Beneke, of 
Beneke Bros., the well-known shoe re- 
taiiers of Canal street. He said: ‘I 
have been advertising in New York for 
fifteen years. I find the best plan is 
to say as little as possible—good dis- 
play and few words. Only one priced 
shoe at a time ought to be advertised. 
A man who reads the ad wiil remember 
the price if only one is mentioned, 
whereas if four are given he will for- 
get them all, Ilike the evening papers 
in a large city, because peopie take 
them home and read them carefully. 
Then they don’t contain so much, and 
people read the ads after they have fin- 
ished the rest. Ours was the first shoe 
house in New York to advertise on a 
large scale. We commenced by tak- 
ing a four-inch ad right across the bot- 
tom pages of the newspapers. I likea 
distinctive trade-mark, and believe in 
using it.” 


* * 
Mr. Stanton, the advertising man- 
ager of A. Raymond & Co., the 
men’s clothiers, said: ‘‘I believe in 
direct advertising, and I have found 
that we get excellent returns from the 
monthly paper we publish. It is the 
men’s own medium, and may cost 
more than some kinds of advertising, 
but we make it good and attractive, 
and people read it, besides which it 
confirms the impression that the house 
is a substantial one and financially 
solid. A poor paper of this kind I 
would not issue. <Afacy’s Monthly, 
I think, is a waste of money. It con- 
tains cheap and uninteresting matter, 
on cheap paper and cheaply printed. 
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‘‘Ifa man has a good-sized store, 
it is also necessary to do newspaper 
advertising in connection with a publi- 
cation such as ours. It is pretty hard 
to say what are the best mediums—the 
paper that has the largest circulation is 
not always the best—but the average 
daily newspaper, all things considered, 
is the best medium, far better than 
horse-car or sign advertising. The 
latter is good when well done, but 
only as auxiliary advertising. An ad- 
vertisement’s multiplicity and repeti- 
tion—people seeing it under different 
circumstances and in different places— 
are what make it valuable. As re- 
gards the question of using morning 
or evening papers for clothing adver- 
tising, if I had to choose one exclu- 
sively I would take the morning paper. 
More time is taken to read it, and it 
is apt tobe saved. The evening paper 
is a penny one, apt to be thrown away 
and generally bought for sporting 
news. ‘The one exception I know of 
is the Brooklyn Zag/e. ‘That is essen- 
tially a home paper. 

‘* We have been running our monthly 
about a year, and are well pleased with 
the results. We send a copy to our 
customers, mailing from five to seven 
thousand a month, and advertise that 
we will send one free on application. 
There is one important matter every 
clothing advertiser should consider. If 
a man advertises a thing, he ought to 
have it in stock and have it just about 
as he advertises it.” 


* * 

Mr. Arthur Thompson, the adver- 
tising manager of the Brooklyn Fur- 
niture Co., said: **On the question 
of furniture advertising we use a great 
deal of printers’ ink, and we find that 
it pays. After. thorough testing we 
find that we get much the best results 
from the daily newspapers, and now use 
them exclusively. We also find that 
cuts attract a good deal of attention 
to our ads, and we use them liberally. 
We are believers in large spaces, and 
take pages and half pages quite often. 
We advertise all the year round, not 
doing such heavy work in summer and 
in the months of January and Febru- 
ary. We have built up the largest 
furniture business in the locality, and 
we keep it and increase it by our con- 
stant advertising.” 

6. 


One dollar invested by me three months 
ago in Printrexs’ Ink brought me $10 profit, 
a “+ . PB. Lowell, 30 Vincent St., Cleveland, 

ta, 
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READY-MADE ADVERTISEMENTS. 





The American Press Association, a 
concern at 34 Vesey street, New York, 
which supplies syndicated plate matter 
to a large clientage of newspapers, has 
lately gone into the business of fur- 
‘* ready-made advertisements ” 
A series of 
a dozen of these is shown on this page, 
reduced to one-quarter the original 
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size. 


in electrotyped form, 
sheet, for $3 a sheet—at the rate of 25 
cents apiece, 
est offer yet made by any of the adver- 
tising syndicates. 
idea is to sell these plates to publish- 
ers, who will dispose of them to local 
Orders received direct from 
retailers, however, will be filled. Sam- 
ple sheets can be had on application. 
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THE COUNTRY PRINTER. 


Recollections of Country Journalism a Half 
Century Ago. 


By W. D. Howells. 


Our first newspaper was published 
in Southwestern Ohio, but after a se- 
ries of varying fortunes, which I need 
not dwell upon, we found overselves in 
possession of an office in the northeast- 
ern corner of the State, where the prev- 
alent political feeling promised a pros- 
perity to one of my father’s anti-slavery 
opinions which he had never yet en- 
joyed. He had no money, but in those 
days it was an easy matter to get an in- 
terest ina country paper on credit, and 
we all went gladly to work to help him 
pay for the share that he acquired in 
one by this means. An office which 
gave a fair enough living, as living was 
then, could be bought for twelve or fif- 
teen hundred dollars ; but this was an 
uncommonly good office, and I suppose 
the half of it which my father took was 
worth one sum or the other. 

* ¥ * * * 


Even of those who subscribed in the 
ardor of their political sympathies, 
many never paid ; but our list nevethe- 
less was handsomely increased, and 
numbered fifteen or sixteen hundred, 
I do not know how it may be now, but 
then most country papers had a list of 
four or five hundred subscribers ; a few 
had a thousand, a very few twelve hun- 
dred, and these were fairly decimated 
by delinquents. We were so flown 
with hope that I remember there was 
serious talk of risking the loss of the 
delinquents on our list by exacting pay- 
ment in advance ; but the measure was 
thought too bold, and we compromised 
by demanding two dollars a year for 
the paper, and taking a dollar and a 
half if paid in advance. Twenty-five 
years later my brother, who had fol- 
lowed my father in the business, dis- 
covered that a man who never meant to 
pay for his paper would as lief owe two 
dollars a year for it as any less sum, 
and he at last risked the loss of the de- 
linquents by requiring advance pay- 
ment; it was an heroic venture, but it 
was perhaps time to make it. 

* & * * * 


There were some men in every neigh- 
borhood, tongueyer than the rest, who, 
when they called on us, seemed to have 
got it by heart, and who were ready to 
defend or combat its positions with all 
comers; this sort usually took some 
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other paper, too, an agricultural paper, 
or the New York 7rydune, as they 
called it; or the weekly edition of a 
Cleveland journal ; it was generally be- 
lieved that Horace Greeley wrote every- 
thing in the 77rydune, and when a 
country subscriber unfolded his 77ry- 
éune, he said, with comfortable expec- 
tation, ‘* Well, let’s see what old Hor- 
ace says this week.” But by far the 
greater number of our subscribers took 
no paper but our own. Ido not know 
whether there is much more reading 
done now on the farms, but I doubt it. 
In the villages, however, the circulation 
of the nearest city dailies is pretty gen- 
eral, and there is a large sale of the 
Sunday editions. I am not sure that 
this is an advantage, but in the undeni- 
able decay of interest in the local 
preaching, some sort of mental relish 
for the only day of leisure is necessary. 
It is not so much a pity that they read 
the Sunday papers, as that the Sunday 
papers are so bad. If they were care- 
fully and conscientiously made up, 
they could be of great use; they wait 
their reformer, and they do not seem 
impatient for him. 
* * * * # 
I fancy nobody really cared for our 
quarrels, and that those who followed 
them were disgusted when they were 
more than merely wearied. ‘The space 
given to them might better have been 
given even to original poetry. This 
was sometimes accepted, but was not 
invited ; though our sixth page com- 
monly began with a copy of verse of 
some kind. Then came more prose se- 
lections, but never at any time accounts 
of murder or violent crimes, which the 
editor abominated in themselves and 
believed thoroughly corrupting. Ad- 
vertisements of various kinds filled out 
the sheet, which was simple and quiet 
in typography, wholly without the 
hand-bill display which now renders 
nearly all newspapers repulsive to the 
eye. Iam rather proud, in my quality 
of printer, that this was a style which 
I established ; and we maintained it 
against all advertisers, who then, as 
now, wished to outshriek one another 
in large types and ugly woodcuts. It 
was by no means easy to hold a firm 
hand with the ‘‘ live business men” of 
our village and county, who came out 
twice a year with the Spring and Fall 
announcements of their fresh stocks of 
goods, which they had personally vis- 
ited New York to lay in: but one of 
the moral advantages of an enterprise 
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so modest as ours was that the count- 
ing-room and the editorial-room were 
united under the same head, and this 
head was the editor's. After all, I 
think we lost nothing by the bold stand 
we made in behalf of good taste, and 
at any rate we risked it when we had 
not the courage to cut off our delin- 
quent subscribers. We had business 
advertising from all the villages in the 
county, for the paper had a large circle 
of readers in each, and a certain au- 
thority, in virtue of representing the 
county seat. Buta great deal of our 
advertising was of patent medicines, as 
the advertising still is in the country 
papers. It was very profitable, and so 
was the legal advertising, when we 
could get the money for it. The money 
had to come by order of court, and 
about half the time the order of court 
failed to include the costs of advertis- 
ing. Then we did not get it, and we 
never got it, though we were always 
glad to get the legal advertising on the 
chance of getting the pay. It was not 
official, but was made up of the law- 
yers’ notices to defendants of the suits 
brought against them. If it had all 
been paid for, I am not sure that we 
should now be in a position to com- 
plain of the ingratitude of the working 
classes, or prepared to discuss, frcm a 
vantage of personal experience, the 
duty of vast wealth to the community ; 
but still we should have been better off 
for that money, as well as the money 
we lost by a large and loyal list of de- 
linquent subscribers. From time to 
time there were stirring appeals to 
these adherents in the editorial col- 
umns, which did not stir them, and 
again the most flattering offers to take 
any kind of produce in payment of 
subscription. — Scribner's Magazine 
for May. 





OF THE cost of making a newspaper 
not over IO per cent goes to the men 
who write for it. A newspaper ina 
large city is run at an expense of about 
$10,000 a week, and of this sum not 
over $1,000 is paid to writers,— 7a/- 
cott Williams. 

QUITE NATURAL. 

The men who write the rhyming ads 
For various preparations, 

Though catering to modern fads 
Have risky occupations ; 

Their work, as everyone believes, 
Is met with cynicism ; 

We know that most of it receives 
Dut ad-verse criticism ! 
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FASHIONS MOVE IN CIRCLES. 


From a magazine published in 1866 
we take the following curious adver- 
tisement. Although issued a quarter 
of a century ago, it may give a pointer 
to the manufacturer of to-day. 


New Skirt for 1866. 





BRADLEY'S CELEBRATED 
OLLdITTS XTTIOC LNALVd 








(OR DOUBLE) 


SPRING SEIRTS, 


Each hoop being composed of two finely tempered steel 
Springs, braided tightly and firmly together, edge to edge, 
forming one hoop, and making the sTRoNGEsT and most 
FLEXIuL£ a3 well as the MOST DURABLE and STYLisu 
SKIRT ever wave. They will not penp or pRKak, like 
the single springs, but will a.ways preserve their rez- 
FROT and BEAUTIFUL SnaPzE, in all CROWDED ASSEMULAGES, 
CHURCHES, THEATRES, RAILROAD-CARs, and for PROMENADE 
or HOUSE press. In fact, they are surrEioR to all oth- 
ers, combining comfort, economy, lightness, elegance, and 
durability. 

Inquire for BRADLEY'S Derrex Exuiprto (or double) 
SPRING SKIRT. For sale every where, Manufactured 
exclusively by sole owners of patent, 


WESTS, BRADLEY & CAREY, 
97 Cuamorns and 79 and 81 Reape Streets. New Your. 


a 
A VOICE FROM SARSAPARILLA TOWN. 
Office of } 


C. I. Hoop & Co., Apothecaries, | 
Sole proprietors of Hood’s Sarsaparilla, | 
ood’s Olive Ointment, Hood's Tooth: | 
Powder, Hood’s Vegetable Pills. 
LowELL, Mass., April 24, 1893. 
Editor of Prixters’ Ink: 


Copy of your issue for April rth has not 
been received. The receipt of your valuable 
publication is very irregular, but I don’t mind 
that so much, if I can get hold of each issue 
before the next number appears. Trust the 
present administration may soon give Print- 
ERS’ INK a favorable decision, and I don't see 
how it can be otherwise than favorable. Also 
hope you may recover redress forthe extra ex- 
pense put upon you and the inconvenience 
thrust upon your patrons, the public, in not 
receiving your publication regularly and 
promptly, inasmuch as it has been proved, in 
my case, that third-class mail matter does not 
receive the attention of the Post-Office offi- 
cials that is bestowed upon second-class mail 
matter. 

Sorry to trouble you again about a matter, 
the cause of which is the Post-Office Depart- 
ment and not any neglect of your own, but I 
want to keep my file of Printers’ Ink com- 
plete. Thanking you for past favors, I 
remain 

Joun S. CHANDLER, 






















PHYSICIANS WHO ADVERTISE. 


DwiGut, Ill,, April 20, 1893. 
Editor of Prinrers’ Ink: 

1 enclose some clippings from the local 
paper, showing the progressive way in which 
our doctors advertise. The ads were cut from 
different parts of the paper, This includes all 
of the practicing physicians in town outside of 
the Keeley Gold Cure concern, 


— red GoopsPEED, 
Dr. W. L. RABE, 
REGULAR PRACTITIONER. 
Diseases of Women and Children a 
Specialty. 
Residence, - - - - Mazon Avenue. 
DWIGHT, ILLINOIS. 


Dr. C. H. BARR, 
PHYSICIAN AND SURGEON. 
Prompt Attention Given to Calls in 
City or Country. 


Office, - - - - - - At Drug Store. 
Residence, 213 Mazon Ave. 


Dr. ABBOTT, 

Formerly of New York City. 
Office, cor. Mazon and Prairie Avenue, 
at the residence of Miss Burger, dia- 
gonally from M. E. Church. Office 
hours from 7:30 to 9:30 A. M. and 2 to 

5 Special attention given to 
diseases of Women and Children. 





J. S. CONWAY, M. D. 


Assistant Surgeon Chicago & Alton 
R.R. Special attention given to dis- 
eases of Children and Gyneacology. 
Office hours, 7:30 to 9530 A. M., 1 to 
2:30 and 7 to 8 P.M. esidence, cor. 
Pollard & Franklin Sts.—Renfrew Ad- 
dition. Office Rooms at Seymour's 
Drug Store. DWIGHT, ILL. 


J. C. OAKSHETT, M. D. 


Office Hours, 8 to 9 A. M., 1 to2 P. M., 
7 to 8 P. M. Office and Residence, 
Third House West of the Old Presby- 
terian Church. DWIGHT, ILL. 








ear See 
CATCH PHRASES IN DEMAND. 


Tue Poorer Ececrric Co., } 
Lyncueura, Va., April 13, 1893. f 
Editor of Printers’ INK: 

Referring to the Climax ad, reproduced in 
your March agth issue, and to Mr. Oxtoby’s 
mention of the same in your issue of yester- 
day, we beg to say that we were the sole and 
only originators of the catch expression ‘* See 
that ——?”’ and prepared to use it in our ad- 
vertising circulars, until we discovered that we 
had been antedated by about two years by the 
De Long Hook and Eye people, with their 
“hump!” 

We regret that our inventive genius was not 
earlier developed, but candor compels us (we do 
occasionally tell the truth) to give the hook and 
eye folks the proper credit. It would seem that 
“See that Hump” is about to “increase and 
multiply’ in the same ratio with ‘ Good 


Morning, have you used Pears’ Soap?’’ Can 
somebody give us a lift with an original catch 
Tue Poore Evecrric Co., 

By Cecil P. Poole, 


phrase ? 


PRINTERS’ INK. 
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OUGHT TO BE A GOOD ADVERTISING 
MEDIUM, 


Jos PRINTING AND Pus.isHinG Houses, 
A.pany, N., Y., April 25, 1893. 
Editor of Pruvtrexs’ Ink: 

Your kind request inserted in Printers’ 
Ink to have some of your subscribers send 
me a copy of Printexs’ Ink for March 22 to 
complete my pile has been very liberally 
answered, and still they come, from the North 
South, East and West, and I expect they will 
soon commence to come from foreign shores. 
Tell them to stop or Uncle Sam will have to 
put on additional mail-carriers on this route. 
1 have endeavored to acknowledge receipt of 
same in all cases, but it has been impossible 
to determine who sent the greater part of 
them, and, therefore, thank you for the free 
request, and all who may have sent them for 
their kindness. The notice being inserted 
about a month after the issue of the number 
called for, and being so liberally responded 
to, shows that Prinrexs’ Ink is not thrown 
away as soon as read, or without reading. A 
few of the copies came tome in good condi- 
tion, but the condition of most of them shows 
that they have been thoroughly read, and by 
more than one person, which shows that the 
* Little Schoolmaster’’ is appreciated, and 
also that it must be a good advertising me- 
dium. Cuas. E, HouGuTA.inec. 


—_— 


A CLOTHIER’S VIEWS. 
D. & G. D. PLato, t 


Cuas, E. HovGurauina’s t 


Tue Leapinc CLoruiers, 
Mopesvto, Cal., April 20, 1893. 
Editor of Printers’ INK: 

In response to your invitation to express an 
opinion on the relative merits of the three ad- 
vertisements in the printers’ coniest, pub- 
lished in Printers’ Ink of April rath, I de- 
sire to submit my preference. 

Of the three, I consider the composition by 
the Barta Press the best. I lke the novel 
border and the general make-up typograph- 
ically better than the others, It is novel and 
unique, and, I believe, in a magazine or paper 
would quickest attract the eye because of its 
apparent originality and difference from the 
usual run of advertising matter. The manner 
in which the word “ privters”’ is displayed I 
think is artistic, as is also the body of the ad. 

My second choice would be the composition 
by the Printers’ Ink Press, 

I cordially approve the idea of having 
these contests often, of course with change of 
copy and business to be advertised, I think 
it would increase the value, already great, of 
your periodical to the general advertiser and 
conduce to a more lively interest in the art of 
display and composition. Permit me to sug- 
gest a retail clothier’s ad as a suitable subject 
to experiment with for one issue. 

I desire to commend the article on ** Adver- 
tising Retail Clothing,’ by Mr. JohnS, Grey, 
in the same issue. His ideas on that branch 
of advertising are excellent. If his pointers 
were followed retail advertisers would find 
their space more profitable. The style he as- 
sumes in his samples is good and has the 
tendency to convey as well as to prove the 
point intended to be impressed. 

I agree with Mr. Grey when he states, by 
reference, that in the small cities and in the 
country retail clothing advertisers do not ad- 
vertise well, They do not appreciate the 
value of a timely, well-written ad properly 
displayed. They go about it in a slip-shod 
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manner, They advertise because they de- 
sire to patronize the paper or support the 
editor. Their announcements are left stand- 
ing until stale. I have frequently seen asum- 
mer opening ad still running when the snows 
of winter have wrapped the earth in a cloak 
of immaculate whiteness, Their space is 
also most frequently overburdened with mat- 
ter, profuse in quantity and poor in quality. 
Is it any wonder, then, that there is such a 
large class of retailers whose constant com- 
plaint is that advertising locally does not pay ? 
I hope that PxintTexs’ Ink, to which | ac- 
knowledge a debt of gratitude for a large 
number of bright ideas which I have used 
successfully in retail clothing advertising, will 
devote more attention to this branch of a great 
art and continue to publish more articles 
similar to Mr, Grey's admirable essay. 
Hoping that the wrongs done the ** Little 
Schoolmaster” will be righted by the present 
administration, I am, 
Respectfully, S. P. Exias, 


_— 


FROM SMALL BEGINNINGS. 


WRITING TRAINING SCHOOL, 
Cuicaco, April 25, 1893. 
Editor of Prixters’ Ink: 

If I remember aright my subscription is 
out about 2oth inst., and it takes $2.00 to re- 
new. That amount find enclosed. I am 
much interested in the subjects presented, but 
would be much more so if some one would tell 
how to spend small amounts in advertising so 
as to get returns, Most of those whose expe- 
rience is narrated tell how they spend hun- 
dreds of thousands of dollars in advertising. 
What would interest many would be the pre 
liminary precesses by which the first thou- 
sands were got, and how advertising helped 
to get them. The big trees can take care of 
themselves, The small plants are what need 
care aud cultivation. The question with me 
is, how can small sums, $10 to $25 ata time, 
occasionally be well invested in advertising— 
or in such a way as to bring any return. 

I see you still stamp Printers’ INK. Won’t 
the present Post-Office Department right such 
an injustice until the last subordinate Repub- 
lican head isin the basket? Yours truly, 

D. KimBact. 

PRINTERS’ INK specially desires ar- 
ticles of the kind referred to by Mr. 
Kimball. Many such have already 
appeared in its columns, but it can use 
many more, and invites them. 

Every story of success from small 
beginnings has a special charm, and is 
of special service for those who wish 
to begin in a small way and hesitate 
about the direction of the first step. 

SCRIBNER’S MAGAZINE for May 
contains an article by Mr. Howells 
on ** The Country Printer,” which can 
hardly fail to interest all of PRINTERS’ 
INK’s readers. Aside from the pic- 
ture it gives of the boyhood of one of 
our foremost novelists, it will attract 
attention because of its careful delinea- 
tion of country journalism forty or 
fifty years ago. Particularly interest- 
ing are the statements with regard to 


KimBa.u’s SHORTHAND AND it 
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the circulation of papers in those days. 
‘* Most country papers had a list of 
four or five hundred subscribers,’’ he 
says. The few papers whose circula- 
tion ranged as high as a thousand or 
twelve hundred ‘‘ were fairly decimated 
by delinquents.” A few paragraphs 
from the article have been reprinted 
elsewhere in this issue of PRINTERS’ 
INK, but persons interested in the sub- 
ject will find it worth while to buy the 
magazine and read the complete article 
in connection with the characteristic 
illustrations of A. B. Frost. 
a eae 


ADVERTISING IN GERMANY. 


The Germans are good advertisers, 
and there seems to be no reason why 
the papers should not do better. Every- 
thing under the sun is put into the pa- 
pers in, the shape of an advertisement. 
And there is a great deal of social news 
which we publish for nothing which 
is put in at so much per line. 

Engagements are generally an- 
nounced in the newspapers by the par- 
ents of the bride and also by the groom, 
and there are a large number of matri- 
monial advertisements in which men 
and women state their good qualities 
and ask for husbands and wives. 
Sometimes men advertise, stating they 
have a daughter whom they wish to 
get rid of, and in one year there were 
400 advertisements in one paper of 
persons seeking better halves. Marri- 
ages are also published in the same 
way, and there is a fixed rate for births 
and deaths. The Germans are very 
proud of having children, and it is gen- 
erally expected that a son or a daughter 
will make his or her appearance in the 
newspaper columns immediately upon 
its appearance in the world. There 
are always numbers of death notices, 
and the official advertisements of the 
city amount to something. 

Advertisements of patent medicines 
have as much prominence in the Berlin 
newspapers as in ours, and altogether 
the German is a very good advertiser. 
—N. Y. Morning Fournal. 








MR. WARNER STATES FACTS, 
Address by Charles Dudley Warner. 

In order to make money a newspaper has 
to have circulaticn. That determines to a 
great extent the character of a newspaper, 
The paper with the largest circulation will 
get the most advertisements. Hence a 
vicious element is often introduced and we 
see an attempt to swell the circulation merely 
to get advertisements, 















Die Soars 
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METHOD IN HER MADNESS, 
From the St. Louis Globe-Democrat, 

‘The slickest free-puff puller that I ever 
saw is the Italian actress, Kleonore Duse,’ 
said John C, Meredith, of Buffalo, N. Y “ 
who isat the Southern, ‘She lays over the 
deck. Bernhardt isn’t init with her, 
think she could give the late Emma Abbott 
pointers in working the press for gratuitous 
advertising. Duse pretends that she doesn’t 
want the newspapers to mention her exist- 
ence. She snubs reporters, She turns indig- 
nantly away from the would-be interviewer. 
She eludes the members of the press every 
tume, and the result is the newspapers print 
columnsabout her. She isa clever actress, | 
suppose, and a somewhat eccentric woman ; 
but thereis method in her queerness, and that 
it gets there with the assistance of the press 
agent is evident from the column after column 
of gush and glorification.” 








Classified Advertisements. 


Advertisements under this head, two lines_or 
more, without display, 25 cents a line. Must 
be handed in one week in in advance. 


VT7'S. 
WE WANT to ry ged printing for you. 
Bane rea INK P’ ESS, 10 Spruce St., | & 4 


¥ ‘rson advertising in PRINTERS’ INK 
é . the amount of $10 is entitled to receive 
the paper for one year. 


\ 7 ANTED—Newspaper and job office i town 
of 1,500 to 5,000, on easy terms. Pa, N.Y. or 
Ohio preferred. D. J. ROBBINS, Staunton, Va. 


W ANTED--Weekly ne -wspape: er within 50 miles 
of N. Y. City. Address “ X.,” Printers’ Ink. 


W ANTED—Experienced advertising man of 
ability on a monthly specialty, for large 
IFFITH, AXTELL & CADY CO., 








advertisers. GR 
Holyoke, Mass. 


Ya Orders—We set type, furnish paper 

and print ; stories, departments, miscellany 
for pre: modern presses; lowest prices. 
UNION P’T’G. CO., 15 Vandewater St., New York. 


E NERGETIC LADY, educated in medicine, edi- 
4 torial writing, French, shorthand and house- 
keeping, de: sires PT eT ly useful position 

— or West. “ SUP’T,” 12) Tremont St., Boston, 


ass. 


YRINTING—Young man, foreman printer, de- 

sires situation. Correspondence with par- 

ties conte plating: doing — n printing solicited. 

Address “ CHANGE,” care Thos. Banks, 239 E 
55th St. 

prose ‘MAN OR MANAGER—A_ competent 

printer, with 12 years’ experience, desires 

fob ote as foreman or manager of a first-c lass 











ob office. Address, stating salary, “‘ MAC,” care 
*rinters’ Ink 


\ 7ANTED—To take full charge of country 
weekly. Young, ambitious, temperate 
Practical printer, 10 years’ experience. Several 
years as local editor. Can give best of refer- 
ences. Address “ JOHN,” care Printers’ Ink. 


\ TANT ADVERTISEMENTS in PRINTERS’ INK 

under this head, four lines (twenty-five 
words) or less, will be inserted one time for one 
dollar. For additional space, or continued in- 
sertions, the rate is 25 « cents a line each issue 


A wouNG. MAN of 1 newspaper experience, at 
f\ present engage d in the business de partment 
of one of the leading dailies, desires a situation 
with a good paper in small city, where energy, 
ambition apa is integrity will insure advancement. 
Highest references. Address ** EXPER LLENCE,” 
P. O. Box 1592, Phila 


W ANdTED Press and materials salesman; 

good correspondent; thoroughly compe- 
tent to estimate on outfits ; practical pr inter pre- 
ferred. Permanent office position in the East to 
satisfactory man, with excellent ae of 
promotion. Give full particulars, salary wanted, 
ow G;, in confidence, to “ AMBITION,” care Print- 
er . 
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&? 0 for the bow IDEA from which we 

5. an make burlesque sketches rela- 
tive to our beer pumps. $5.00 for any that we 
use. Our catalogue, with full = Tk and 
samples of former sketches, sent on a) plication. 
THE BISHOP & BABCOC K vO., Cleve! na, Ohio. 


Y EWSPAPERS and publishers are respectfully 
iN requested to send us their lowest cash terms 
for one to ten insertions of any following ad, as 
a reading notice : “ Would veus a dollar if 
we coald save you $10 wort “of ime, money and 
vexatious delays when you £, to the World’s 

‘air? If you would, sen to WORLD’S 
oy VISITORS’ MUETANCE Washington, D. 
., for circulars.” 


Waxte— Advertising for the QUEEN OF 

FASHION. mail order medium in 
America. 300,000 cine. WE 14th St., N. Y. City. 
—March Ist, 1893. The Queen of ion, Union 
Square, N. Y. GENTLEMEN : We are pleased tosay 
that our returns from the QUEEN OF FASHION 
have been very satisfactory,and we have reason 
to believe it reaches the buying class of women 
very strongly. We have also verified your circu- 
lation. MERIDEN BRITANNIA Co. 


ss 





ADVERTISEMENT CONSTRUCTORS. 
Tea “ad,” very catchy. $1. JEDSCARBORO, 
Box 63, Station W, Broo lyn. 


T= cope at ads for ec. Stam mps received. Ad- 
1306 Sellers St., Frankford, Pa. 


N Y “Ads” will bring you trade. Samples, 25c 
Address “DON ELMO,” Box 638, Hartford,Ct. 


HYMING ADS and booklets—catchy and sen- 
sible. Sample, $1. M. HOLMES, 91 Highland 
Place, Indianapolis, 


A DS of all kinds, primers, pamphlets and cata- 

logues prepared in original, effective forms. 
Illustrations made and entire charge of mechan- 
ical work assumed if desired Address JOHN Z. 
ROGERS, 769 Monroe St., Brooklyn. 





eG AE 
BILL POSTING & DISTRIBUTING. 


I OR the purpose of inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines(12 words) or less will be inserted 
twice under this heading for one dollar, or 
three months for #6 50, or $26a year. Cash with 
the order. More apace e 25 cents a line each issue. 


ILLUSTR ATORS ; AND 1 ILLUSTRATIONS, 


I [ ANDSOME ELLDSTSATIONS for papers $+ 
alogue, 25c . ILLU S. CO., Newark, N 


A CUT saves apace >and time, which are money. 
é We can put you in a way to save money on 
cuts. Make them yourself. CHALK PLATE COo., 
Ishpeming, Mich 





SUPPLIES. 
yan BIBBER’S 
Printers’ Rollers. 


I. EVEY’S INKS are the best. New York. 
4 


YEERLESS ” CARBON BLACK. 
For fine Inks—unequalled- -Pittsburg. 


Tey TYPE from BRUCE’S NEW YORK TYPE 
FOUNDRY, 13 Chambers St., New York. 
Best and cheapest. Get their prices before 
purchasing. 


pas PAPER is printed with ink manufac 
tured by the W. ILSON PRINTING INK 
CO., L’t’d, 10 Spruce Bie a York. Special prices 
to cash buye rs. 


YAPER DEALERS—M. Plummer & Co., 161 
William St., N. Y., sell every kind of paper 
used by printe rs and publishers at lowest prices. 
Full line quality of Printers’ Ink 


Se 
ADVERTISING NOVELTIES. 
SMALL article made of brass ; neat and sen- 
é sible. Can be used to advertise any busi- 


ness. Corres ponde nce solicited with advertisers. 
H. D. PHELPS, Ansonia, Conn, 


WE have a small metal specialty, which is 

novel and catchy. We believe it is service- 
able in an advert way. © ‘orrespondence SO- 
licited, H, D, PHELPS, Anvonia, Conn. 








free. HARDIN NCO.,Wurtsboro,N.Y. 


‘LOCKS for advertising purposes, by the — 

/ dred or thousand ; paper-weight clocks with 

advertisement on dial. Address ETH THOMAS 
CLOCK Co., 49 Maiden Lane, New York. 


WE E make metal goods, and have a small 
specialty that makes a clever advertising 

method, and we would like to show it to large 

advertisers. H. D. PHELPS, Ansonia, Ct. 


SPECIALTY for advertisers. Popular in 
the days of Columbus, and of the greatest 
value to-day. We make it, and if you advertise 
we — - will help you. HH. D. PHELPS, Anso- 






500 Chromatic Hood Spy 6x18, $20. Samples 


yor ros purpose of invicing announcements 
Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. Cash with order. More space or con- 
tinued insertions 25 cents a line each issue. 





ADDRESSES AND ADDRESSING. 


l F you wish to buy lists of names, advertise for 
dhem i in Printers’ Ink. 


If ‘ou wish to sell ~<a of names, advertise 
them in Printers’ Ink. 


JEW, POPE AGENTS? ADDRESSES. Want 
em? Wri us S. M. BOWLES, J. P., 

Woodford City, a.m, 
NEWLY-COMPILED LIST of 22,000 adve ~ 
tisers, with their commercial rating, for #15 
For fuller information, address PUBL isHeERS? 
COMMERCIAL UNION, ‘Evening Post Building, 
Chicago, Ll. 


tf 


JERSONS who have facilities for bringing ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order, More space or 
continued insertions 25 cents a line each issue. 
se aa 


FOR SALE, 


G AZETTE ADVER’T RECORD—For pa pers, #1. 
¥ Testimonials. GAZETTE, Bedford, Pa. 


HAénens ILLUSTRATIONS for papers. Cat- 
alogue, 25c. AM. ILLUS. CO., Newark, N. J. 


| be SALE—A three-revolution Hoe press and 

Stonemetz folder attached, in good working 
order, now_in daily operation; size of bed 
alae: Will be sold very cheap. Address 
*D. C.,” Printers’ Ink. 


V HITE MOUNTAINS-For sale or to let, a 

handsome, roomy, attractive summer resi- 
dence and farm; fully furnished and stocked. 
For illustrated descriptive oe a d full par- 
yoamrs, address * . R.,” P.O. Box 672, New 








bt YORK CITY BUSINESS DIRECTORY ; 

4% contains 575 pages in nonpareil type, double 

columns, handsomely printed and bound. Will 

send tg = complete a 4 i for $1. A big bar- 

re ss 8. M. WLES, J. P., Woodford 
ity, Vermont. 


( NE of the soundest and most lucrative busi- 
nesses in the country is for sale. Proprie- 
tor has flourishing European business to attend 
to, so that this is a chance in a thousand to ac- 
quire one of the oldest and best conrected firms 
in the ees. Profits average for the last ten 
y a year net. The price asked for 
plant, pao ana a fifty-year-old connection is 
very moderate. Address C. H. EDDY, 10 Spruce 
St., “New York City. 


A COUNTRY NEWSPAPER and job office 
d Ape gy only paper published at county 
A new and rapidly growing town in 
Penithiont portion of Oregon ; is the leading and 
official paper of the county ; indepe ndent in poli- 
tics ; nets about #1,800a year. Material used two 
years and is complete for 7-col. per. One 
printer can do all the work. New $500 office and 
entire outfit and business, all for $2,000 cash. 
Apply to “ OREGONIAN,” care Printers’ Ink. 
+o? 





ADVERTISING AGENCIES. 


bf 9 = wish to advertise anything any where 
time, write to the GEO. P KOWELL 
ADVER1 SING CO., 10 Spruce St., New York, 
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MISCELLANEOUS. 


V AN BIBBER’S 
Printers’ Rollers 


I EVEY’S INKS are the best. New York. 
4 


Rass TABULES cure biliousness and all 
disorders of the stomach, liver and bowels. 








( UREN OF FASHION, 200,000 proved circula- 
Q" tion. 46 E. 14th St., N. Y. City. 80 cts. per 
ine. 


DAPER DEALERS. M. Plummer & Co., 161 

William St., N. Y., sell every kind of paper 

used by printe rs and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


Orin 4 YOUR LETTERS, “ The Ideal” does it 

4a ~—- haa a ct., without Press, Moist 
Cloth, 75 cts up. Try one. G. 
HO LZAP FEL, , RAE, Pa. 


‘(HE new “HANDY BINDER” for kA RINTERS’ 
INK is an admirable device for t -serva- 
tion of your copies of PRINTERS’ rink and is 
very neat and serviceable. We will send it, 208t- 
paid, on receipt of 60c., the cost of the * Binder.” 
Address PRINTERS’ INK, 10 Spruce 8t., N. Y. 


] OISTING APPLIANCES. Overhead Railways. 

have been in thia biz 15 years. Have sold 
more than 8,000 elevators and dumb waiters ; 
have done work for all the leading N. Y. pa er 
offices ; have just put 2 lifts in the new Re- 
corder office. “If you want something i in my line 
write to or come — see J. Q. MAYNARD, 114 
Liberty St., New Yo 


si he the readers of “ Printers’ Ink ” who have 

not already received it, a copy of the Mag- 
nificent Catalogue of “* KELLOGG’S LISTS” will 
be sent free upon application! This book con- 
tains nearly One Hundred full-page Illustra- 
tions representing fac-similes, in colors, of 
some of the leading articles advertised in those 
celebrated lists. A. N. KELLOGG NEWSPAPER 
COMPANY, 167 Tribune Buliding. New York. 





+o 
PREMIUMS. 


N EW illustrated catalogue of the best premi- 

4‘ ums for newspapers and manufacturers now 

ready. Send for it and get new business. HOME 

BOOK COMP ANY, 142 & 144 Worth St., New York. 
ee 


ADVERTISING MEDIA, 
( UEEN OF FASHION. 
GEATILE TELEGRAPH. 


Ts WORKER, cire. over 10,000. Boston, 
Mass., 11 India St. 


( \IRCULATION, high—rates low. Sample free. 
STAR SPANGLED BANNER, N. H. 


3 | 50 For 5 lines 26 « 6 days; 6 days, so ete. EN- 
by «0 U TERPRISE, Brockton, Mass. Circ. 7,000 


fee KATES CATALOGUE, Greenville, Ohio, 
Mailed to women. Test it. Cire emg 5,000, 


GAV F. MONEY by stopping smoking. ANTI- 
\) NICOTINE does it. #1 per box. LOUMIS 
DRUG CO., Waupaca, Wis 


LBANY, N. Y., TIMES-UNION, every even- 
41’ ing,and WE EKLY TIMES, reach everybody. 
Largest circulation. Favorite Home paper. 


VEST CONNECTICUT MEDIUM. Reaches 
» everybody. Gilt-edged investment. THE 
NEW HAVEN NEW 


OS ANGELES TIMES—The foremost newspa- 

4 per of the Southern California coast. Adver- 
tisers guaranteed 12,000 net circulation daily. 
H. D. LA COSTE, en Representative, ‘ 
Park Row, New Yo 


8 81 () WILL PAY for a 5-line advertisement 4 

weeks in 100 first-class Illinois newspa- 
2 rs, having 100,000 circulation per week, guaran- 
eed. For catalogue, address_W. J. CARLTON, 
10 Spruce St., New York. 


YOLUMBUS, Central, Southern, and Southeast- 
ern Ohio offer a rich field for advertisers. 
THE OHIO STATE JOU age Daily, 12,500; 
Sunteg, 17,000, and Weekly, 23,000—cover the 
field. All leading advertisers use it. 
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H°™%. would you like to advertise in an illus- 200 00 WOMEN receive the QUEEN oF 
trated weekly that reaches 5,000 readers s FASHION each month who are ed- 
every week! Think you will try it! Thendropus ucated’up to sending eo! by mail. Curcula- 
a line for rates. THE INTER-URBAN, Canton, 0, tion guaranteed. 80 cts. per line. 4 E 14th St., 
asenaeniin —— a : “a N. Y. City.— Cincinnati, O., Nov. 25th, 1892. 
wis ONSIN AGRICULTURIST, Racine, Wis. Queen of Fashion, 46 E. sith St, N. ¥. City. 
) circulation over 30,000, proved by P. O. re- Genriemen: Regarding the QUEEN OF FASHION 
ceipts. Advertising only 20 cents a line. World’s as an advertising medium for Derma-Royale, we 
Fair office 215 Dearborn St., Room 1101, Chicago. peg to state that yours is one of six publications 
New York office 193 Times Building. which has paid us wonderfully well. Yours 
(CIRCULATION UESTIONS, Rate Cutting: truly, 8: H. PaRvIn’s Sons. 

Cost and Results, Sample-Copy Fakes, anc a Re cay 7 a s 
other good points, elucidated in the May issue ( ‘LASSIFIED ADVERTISEMENTS in PRINTERS 
of the ADVERLISERS’ GUIDE. Mailed prepaid ‘ / INK begin with a two-line letter, but have no 
for one year, 12c. Sample copy for stamp—none Other display. Under headings of Advertising 
free. STANLEY DAY, New Market, N. J. Media, Supplies, Miscellaneous and For Sale, 

—__—_ Wants, Bill Posting and Distributing, Ad- 

4 sy JUDICIOUS ADVERTISER always seeks vertising Novelties, Addresses and Addressing, 
to attract the attention of the greatest num- Illustrators and Illustrations and Advertisement 
ber. By using the SPOKANE CHRONICLE, the Constructors, 4 lines (25 words or less) will be in- 
leading daily paper of Eastern Washington and serted once or two lines (12 words or less) twice 
Northern Idaho, this result is effected. It pays for one dollar if the cash accompanies the order. 
to keep everlastingly at it in a paper which Additional space or insertions charged 2 cents 
every body reads. Rates quoted upon application. a line each issue. 


The United States 
Prints More Newspapers 


than any country in the world—now over 20,000.. Frequent 
changes are being made, and any one who has use for a cor- 
rect catalogue of the papers published in the United States 
and Canada should buy a copy of the latest edition of the 


American 
Newspaper } for 1893. 
Directory 


(Issued April 20th.) 


Faw work is the recognized source of information on Statistics of Newspapers in the United States 
and Canada. 

Advertisers, Advertising Agents, Editors, Politicians and the Departments of the Government rely 
upon its statements as the best autbority. 

It gives a brief description of each place in which newspapers are published, stating name of county, 
population of place, etc., etc. 

It gives the names ot all Newspapers and other Periodicals. 

It gives the Politics, Religion, Class or Characteristics, 

It gives the Days of Issue. 

tt gives the Editor’s name. 

It gives the Publisher's name. 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation, 

It gives the names of all papers in each County. 

It contains a list of all papers rated in the body of the book with a circulation of over five thousand. 

It also contains many valuable tables and classifications. 


The American Newspaper Directory is now in its 
twenty-fifth year. It is not only the pioneer, but 
still remains the one work upon which most care is 
taken in the compilation of accurate information. 








Sent to any address upon receipt of Five Dollars. 





Address 
THE AMERICAN NEWSPAPER DIRECTORY, 


10 SPRUCE ST., NEW YORK,/ 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 





PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
Two Dollars a year. Three Dollars a hundred ; 
singlecopies, Five Cents. No back numbers. 


JOHN IRVING ROMER, EDITOR. 


NEW YORK, MAY 3, 1893. 





Mr. CHILDs,. of the Philadelphia 
Ledger, allows no commission to any 
advertising agency, and it is asserted 
that there are some New York papers 
who, although they aliow a commission 
to agents generally, refuse it to the 
men who place their own advertis- 
ing and assume to be their own agents. 
This they do on the ground that such 
a man is not an agent in fact. At 
least one New York daily refuses the 
agent’s commission to C. I. Hood & 
Co., thereby compelling that firm to 
place the business through a real agent, 
who allows them a rebate of five- 
sixths of the concession. In this way 
everybody is made happy and _busi- 
ness principles are sustained. Most 
publishers, however, allow the agent’s 
commission to everybody who asserts 
that he is an agent. They thus avoid 
friction and make friends. 





IT is evident that something needs 
to be done to insure more careful han- 
dling of second and third-class matter 
by the Post-Office. Three weeks ago 
we spoke of the oversight of the re- 
ceiving clerks at the New York Post- 
Office, through which papers were 
often allowed to lie in mail-bags, al- 
though the postage had been fully pre- 
paid. Another class of errors, even 
more common, is made by the receiv- 
ing clerks: Papers plainly addressed 
are continually being delivered to the 
wrong persons. In our own mail last 
Saturday morning were found copies of 
the Bruce Herald,Walkerton, Ont., ad- 
dressed respectively to the Centaur Co., 
77 Murray st., and Scott & Bowne, 132 
So. Fifthave. A copy of the Street Rail- 
way News, addressed to John N. Rey- 
nolds, 140 Nassau st., went astray in 
the same manner. As both Scott & 
Bowne and the Centaur Co. are adver- 
tisers in the Bruce Herald, the mis- 
sent copies are sure to make consider- 
able trouble for both advertiser and 
publisher, Correspondence will be 
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necessitated and extra postage paid be- 
fore the mistake of the postal clerks 
can be repaired. 

In the same mail mentioned above 
came three copies of PRINTERS’ INK, 
the wrappers on which had been re- 
moved and lost. ‘They were stamped, 
‘* Returned for address.” They were 
dated Jan. 18, Feb. 15 and March 29, 
Where they had been all the time since 
mailed is a mystery. 

As Printers’ INK is published in 
the best interests of newspaper adver- 
tisers, itis desirous of facilitating the 
prompt and careful handling of mail 
matter by the Post-Office. It is wrong 
for advertisers to be put to so much 
expense and inconvenience in the course 
of a year, as they now are, through 
slipshod methods. If the New York 
Post-Office has not a sufficient ap- 
propriation to handle mail properly, 
it should have more. If the postal 
service is not in a state to warrant this, 
it only shows that the present rates of 
postage are too low. 





Since the above was written we made 
arrangements with a leading advertis- 
ing agency to have a single mail care- 
fully watched for the purpose of ascer- 
taining how many pieces of mis-sent 
matter it contained. The day selected 
was Monday, April 24th, and the re- 
sult was as follows, each item, of 
course, representing an error on the 
part of -the postal service : 

A single mail received by the Advertising 
Axency included mis-sent copics of the Lon- 
don Universe, addressed to the Frveman’s 


Journal, Warren st., New York; the Greene 


Co. Democrat, Waynesburg, Pa., addressed 
tothe Royal Baking Pd. Co., 106 Wall st.; 
the London Garden, addressed to E. H. Lib- 
by, 751 Broadway ; the American Woman's 
Journal, addressed to the Photographic 
Times, 423 Broome st.; the Kittanning (Pa.) 
lree Press, addressed to J. H. Parks, 38 Park 
Row, N. Y. , the Marshfield (Or.) M/a//, the 
Dunkirk (N. Y.) Advertiser and Wabash 
(Minn.) Vemocrat, addressed to Nelson Ches- 
man & Co., 54 eekman st.; the Chicago Sv, 
addressed to P. T. Barry; Buffalo Sar- 
urday /idings, to S, Carruthers ; Jersey City 
Democrat, to American Newspaper Advertis- 
ing Co, ; Waupun (Wis.) Leader and Burling- 
ton (Wis.) Standard-Democrat to W. J. Carl- 
ton, and forty-four additional papers or pack- 
ages to various addresses other than the Ad- 
vertising Agency to whom they were deliv- 
ered. Among these was one package of 25 
headings torn from copies of the N. Y. Even- 
ing Sun and marked, “ From E. C. Mackay, 
Englewood, N. J.,” and to this package a 
one-cent stamp had been attached to prepay 
postage. These headings are supposed to 
represent so many copies of the paper, which 
the publisher places to the credit of the news- 
dealer, and if they are lost in the mails they 
represent a money loss to the sender. 

Some of the wrappers bore printed ad- 
dresses, and all were legible, 














FIRST PRINCIPLES IN GRAMMAR, 


Cannon's COMMERCIAL COLLEGE, '] 
LAWRENCE, Mass,, April 19, 1893. § 
Editor of Printers’ Ink: 

Referring to page 509, Printers’ Ink, in 
the sentence ‘*‘Smart Top Coats designates 
the style and quantity of our Spring over gar- 
ments,”’ your criticism is that the verb does 
not agree with its subject. 

I beg to differ from you, and would say that 
if the phrase ** Smart Top Coats” 1s used as 
the subject, we require a singular verb, as 
was printed in the advertisement. 

There is an error, however, in the use of 
the word ‘“‘quantity.”” Should it not read 
* quality?” Yours truly, 

G. C. Cannon, 


Loutsvi.Le & NASHVILLE RarILroap Co. 
Editor of Printers’ INK 

Editorial in April 19th complains of the 
lack of grammar in the adv, *“*Smart Top 
Coats designates the style and quantity of our 
Spring over garments. " | claim the gram- 
mar is all right, as the phrase (composed of 
the words ** Smart Top Coats’’) is the sub- 
ject of the verb designates, I imagine the 
word * quantity’ ’ was intended for ** quality,” 
as the words ‘* Smart Top Coats’ could have 
no possible reference to the quantity. If the 
intention was for the word “‘smart’’ only to 
refer to the styée and guantity, the verb is 
still right, but the words ** Top Coats”’ should 
have been left out, and “* over garments "’ dis- 
played at end of adv. 

Am I not right? Yours truly, 

E, G. Jounson. 
Cincinnati GOLDEN RULE, { 
Cincinnati, O., April 20, 1893. § 

Editor of Prinrers’ Ink: 

Vou condemr the grammar of ‘‘ Smart Top 
Coats designates the style,” etc., and mention 
“the c onspicuous failure of the verb to agree 
with its subject.” In my humble opinion the 
grammar of the sentence is correct. the sub- 
ject being the expression ‘* Smart Top Coats.”’ 
Coats, in the plural, may cover backs, but 
they cannot “ designate the style,” etc. 

Sincerely yours, 
E. P. Foster, Editor. 

PRINTERS’ INK was right and the 
college professor, the Cincinnati editor 
and the railroad man all are wrong. 
The words ‘‘ smart” and ‘‘ top” are 
adjectives and cannot affect the number 
of the verb. Upon receipt of the 
above communications we submitted 
the original advertisement to the best 


available authority, the New York 
Sun, with the query: ‘‘Is this sen- 


tence grammatical?” The following 
reply was received : 

No; either “ designates’’ should be “* des- 
ignate,” or some phrase like ‘* the term,’ 
“the description,” etc., should precede 
“Smart Top Coats,” as ‘tne subject of the 
verb “ designates,”’ 

Ep, Querigs, the Sun. 


Possibly the commercial colleges 
would take higher rank to-day if it 
were not for such peculiar ideas of 
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English grammar as are entertained 
by our Lawrence (Mass.) correspond- 
ent. 








ADVERTISING on tombstones ap- 
pears preposterous, but according to 
Harper's Magazine for October, 1875, 
the following epitaph is to be seen in 
one of the ancient cemeteries in the 
suburbs of Paris : 

Here lies 
PrerrE CAMUSET, 
who when living was a glazier. 
Do not contound him with 
Epovarp CAMusgT, 
dealer in casks, 
No, 27 Rue des Dames, Batignolles. 





THE American Newspaper Directory 
for 1893, just issued, gives the statistics 
of the growth of the American press 
for the past twelve months. The total 
number of publications regularly issued 
in tne United States now is 20,006. 
This is an increase of 1,292 over last 
year, indicating that 1892 has been a 
prosperous year for newspapers, Can- 
ada now has gIg publications, which, 
with Newfoundland’s 9, brings the total 
up to 20,934. In the next issue of 
PRINTERS’ INK will be given a tabular 
arrangement of American newspapers, 
showing the growth by classes since 
1869. 





IT is surprising, sometimes, to learn 
how small a circulation a paper may 
have and continue not only to exist 
but to pay its owner a fair profit. An 
interesting case, tending to show these 
facts, has been brought to our attention 
by the publisher of the Litchfield 
(Conn.) Lxguirer. This gentleman 
recently bought out a rival publisher, 
who issued his paper in four editions, 
called respectively the Litchfield Star, 
Washington S/ar, Cornwall Mews and 
Torrington Zelegram. The first of 
these papers published its circulation 
as ‘‘ High Water Mark, 1,200,” and 
the second was rated by the 1892 edi- 
tion of the American Newspaper Di- 
rectory at ‘‘exceeding 500.” Yet 
when the property passed into the 
hands of the Zxguirer it was found 
that all four editions together printed 
only between 400 and 500 copies,” 


ADVERTISING 








EXPERTS, 





These great experts who “ know it all” 
Our spirits sadly vex, 

But most of the fellows whose talk is tall 
Are pert without the “ex”! 
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ADVERTISING JEWELRY. 
‘Bv Fohn S. Grey. 

If I were asked what I considered 
to be the business requiring the dain- 
tiest handling in the way of advertising, 
I should unhesitatingly make jewelry 
my selection. It is a dainty business 
in itself. It appeals most directly to 
refined and dainty people, in spite of 
the fact that many blatant, coarse and 
ignorant politicians be-diamond and 
be-jewel themselves with alarming lav- 
ishness. It isa business which, as Mr. 
Wolstan Dixey would put it, does not 
require ‘‘sand-bag” advertising, but 
must rather be aided and boomed by 
** literary bouquets.” 

An advertiser, be he jeweler or any- 
thing else, who has goods for sale and 
naturally an earnest desire to sell them, 
possesses, as a rule, a bias so strongly in 
favor of selling quickly and profita- 
bly, that he is apt to lose sight of ¢he 
buyer's point of view, This is only nat- 
ural, but it is a great shortcoming in 
nine-tenths of the men who write their 
own advertising in almost any business. 

But we will suppose that our jeweler, 
who is the advertiser we have at pres- 
ent in mind, is not only well up in his 
own business, but thoroughly posted 
on advertising matters and fairly skilled 
in the construction of his ads. What 
kind of announcements are the best 
business-bringers? The never-chang- 
ing business card, the big display ad, 
or a ‘‘little talk” in a few inches of 
pica a /a Powers? I am inclined to 
the belief that the latter is the neatest 
and best form for a jeweler to use, and 
respectfully suggest below a few of 
these ‘‘short talks” on a variety of 
articles commonly sold by him. 

The beauty 

of a watch is no: its appearance. 
Vet you want one that looks well— 
provide:l it keeps good time. That's 
the main point. A watch made with 
a view to accuracy, rather than 
beauty—and still beautiful—and one 
you can carry for years without its 
getting out of order—that the kind 
you want? Let us show you some 
watches of this class in Gold and Sil- 
ver. All the standard movements, 

Fond of having a good time ? 

Well, you always can have if you 
carry one of cur Waltham watches. 
Best on the market. ‘Time is money, 
of course, but we are not asking very 
much money for time, not this time. 
There is no time like the present if 
you want to make a present of time to 
any relative or friend. 

Suppose that, for the sake of novelty 
in appearance, the following form of 
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setting was tried—the compositor 
would be the only one likely to make 
any serious objection, ‘The principle 
would be the same, whether single or 
double column was used, though the 
depth of the ad ought to be reasonably 
proportionate. What I mean is, that 
a long space in single column would 
not show to advantage, 
Judges of jewelry 
are respectfully in- 
vited to inspect our 
large and new stock of 
ings—Gem Wedding, 
Engagement, Mourning and 
Signet Rings. You may not 
need anything of the kind now, 
but it is handy to know, some- 


times, just where to go for 
the best jewelry at the 
most reasonable price. 


For almost any kind 

of Ring that is of 

good quality we 

take the lead, 
The corner spaces could be conven- 
iently used for a small cut and the ad- 
dress of the advertiser. I do not 
claim that the form of setting is new, 
but I do think it would be very effec- 
tive and would show up well on an 
ordinary newspaper page. By using 
this form, and changing the matter 
every day or week, the advertising 
would come to be distinctive, and could 


readily be recognized by its peculiar 
shape. Norules are used in the set- 
ting. 

A Charm, 


if of neat and elegant desicn, is a 
handsome ornament fora gentleman’s 
watch chain, We have a great vari- 

ety of these at tempting pric They 
are beautiful presents for a lady to 
give toa gentleman, Initial designs 
and monograms in all letters. If you 
were thinking of making a present, 
nothing could be more appropriate 
for birthday or other occasion, 

The leading feature of every first- 
class jewelry store is its stock of pre- 
cious stones, or, 

Diamonds 

are said to be as good as money. In 
point of value they really are, and 
theugh not quite as useful, they are 
much more ornamental and nicer to 
look at. The purchase of these gems 
is a most satisfactory way of invest- 
ing money, for they not only give con- 
stant pleasure to the wearer, but 
never depreciate in value. We have 
a rare collection of gems of the first 
water, at all prices, according to size, 


We could take for separate advertise- 









ments such subjects as ornamental 
clocks and mantel clocks, earrings, 
bangles, cuff-links or buttons, shirt 


studs, watch chains, fancy cutlery and 
nicknacks, silver ewers and tea ser- 
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vices, ice and claret pitchers, etc., etc., 
and most jewelers would now and again 
do well to have an advertisement ex- 
clusively devoted to their repairing de- 
partment. Something, for instance, 
after this fashion : 

BAD BREAKS 


often occur in some articles of jewelry. 
Watch spring snaps, stone slips out of 
its setting, ring cracks, or a thousand 
and one other little ac cidents happen. 
It's convenient to know just where 

you can get all these matters ad- 
justed by skilled workmen, with expe- 
dition and at reasonable prices, Put 
our address in your pocket-book in 
case of need. 

The windows of a jewelry store may 
be made constantly attractive, and are 
in themselves very good drawing at- 
tractions. A little tasteful jingle neatly 
printed on a card will often prove a 
good advertisement. For instance : 

Rhymed Reason. 
’Tis said that Cupid, artful boy, 
Who loving hearts together brings, 
To gain his object will employ 
None other than our wedding rings, 
Their beauty and their neat design 
With strict economy combine. 


FRAUDULENT WORD CONTESTS. 





Some time since a certain advertis- 
ing agent sent us a 200-line ‘‘ Literary 
Word Contest” advertisement, says 
the Zeacher’s World. ‘The order was 
promptly returned, but having some 
curiosity as to how such announce- 
ments were viewed by the Post-Office 
Department, we sent a proof of the 
advertisement and a letter to the post- 
master of this city, asking if periodi- 
cals containing such cards were al- 
lowed mailing privileges at second- 
class rates. 

The following reply was received in 
due time : 

Post-Orrice, New York, N. Y. 
OFFICE OF THE PosTMASTER, . 
March 2, 1893. \ 
Bemis Publishing Co.: 

In answer to your inquiry of 25th ult., I 
have to say that it has been decided by the 
Assistant Attorney-General for the Post-( )ffice 
Department that ** Word Guessing Contests’ 
do not come within the prohibitions of the 
lottery act, and that publications in which 
they are advertised or announced are not ren- 
dered unmailable thereby. 

The term “lottery,” as used in the act, em- 
braces all kinds of schemes for the distribution 
of prizes dependent upon the element of lot 
or chance, such as drawing, raffles, etc., but 
does not include those contests that are de- 
pendent upon the mental or physical capabili- 
ties of the competitors, however lightly those 
capabilities may be taxed in the performance 
of the operation. 

I am not surprised at your disinclination to 





insert this sort of matter in the columns of 
your publication, but under the interpretation 
of existing legislation there is nothing to re- 
strain you if you choose to do so, 
C. Van Cort, Postmaster, 
per J. GaYLER, Asst. P. M. 


en 


LARGEST CIRCULATIONS. 


The following is a complete list 
of all publications who furnished the 
American Newspaper Directory for 
1893 with a statement of actual issues 
for a full year, entitling them to a cir- 
culation rating of more than a hundred 
thousand copies. They number thirty- 
one. ‘lhe book contains the names of 
ninety-one other periodicals credited 
with the ‘‘A” rating, which is the 
highest accorded to papers who neglect 
to file a record of actual issues cover- 
ing the period of a year. Among 
these it is possible that some may be 
entitled to a place in the list printed 
below, or to receive even a higher rat- 
ing. A statement of actual issues for 
a year will sometimes reveal weak 
spots that incline a publisher to with- 
hold the record, even when the total 
and average issue is very large and 
entirely satisfactory : 

New York,..... - Metropolitan and 


Rural Home... 527,123 


Philadelphia.... Advanced Quar- 


terly. 476,012 
New York....... Ladies’ Worid.. 311,895 
Home Magazine. 300,000 
Hearthstone. . 298,823 
People’s Home 
Journal....ccses 285,416 


Springfield,O.., Farmand Fireside 273,137 
Augusta, Me,. Golden Moments 249,596 
Philadelphia.... Farm Journal,.., 241,370 


New York,...... Lae 194,605 
World (including “°” 
Sunday)...... + 193,% 

Philadelphia.... Sunday Item — 


(Sundays)....... 192,363 
Evening Item 


; _(daily) wae 186,767 
Chicago,........ News (evening).. 164,175 
ee Saturday Globe.. 161,130 


Springfield, O.,.. American Farmer 156,114 
Philadelphia,... Sunday School 











a 154.365 
Record 151,450 
Portland, Me.... Practical House- 
keeper....cccce 290 
Augusta, Me.... Sunshine........ sae 
Springfield, O... Ladies’ Home 
Companion .... 146,070 
SS eee Republic ....... + 140,808 
New York...... World 134,352 
Augusta, Me.... Daughters of 
America...... 132,141 
Washington..... National Tribune 130,043 
Cleveland....... Union Gospel 
: News...... 129,705 
New York ...... Scribner’ s Maga- 
GD cisctedies 127,575 
Philadelphia..... Senior Quarte’ rly. 121,248 
i. ee eee 109,866 
Philade iphia, -. Record (Sunday 's) 108,885 
Boston Yankee Blade,,,, 103,981 
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GREAT ARTISTIC CONCEPTION 
FOR THEATRE POSTERS. 





Doubtless many persons having no 
particular reverence for art have been 
shocked at the spectacle of rude chro- 
mos of Millet’s famous ‘‘ Angelus” 
displayed in grocers’ windows as pre- 
miums to buyers of a certain brand of 
washing soap. It may be said that 
this subordination of a great work of 
art to commerce is not only a bad _ pic- 
ture, but is also in some measure an in- 
justice to the original artist, although 
the reproduction may be so far removed 
from the original as to be but a 
wretched caricature. 

The fate of *‘ The Angelus” is not 
unlike that of many other famous pic- 
tures. The two cherubs that are seen 
at the base of ‘* The Sistine Madonna,” 
by Raphael, have been reproduced in 
many forms for advertising purposes. 
They served as the suggestion for a 
picture of Robson and Crane peeping 
over a wall in a poster for *‘ The ‘Two 
Dromios,”’ and have also been utilized 
for companion cats and dogs. 

Ger6éme’s famous picture of ‘* The 
Chariot Race” was long used as the 
basis of a theatrical poster for John 
McCullough’s ‘‘Spartacus.” The 
charming picture, ‘*‘ My Dog and I,” 
by a Munich artist, representing a 
child sitting on a plank stretched over 
a stream, has been utilized in a hun- 
dred ways. One of the latest acts of 
vandalism in regard to it was to put a 
pilaster on the child’s back and use it 
as an advertisement for a patent plas- 
ter. 

Some time ago Frith, the English 
artist, had a legal contest with an 
English merchant who had bought one 
of his pictures and proposed to con- 
vert it to commercial purposes. The 
merchant was restrained by judicial in- 
junction, the court holding that the 
artist had a sufficient interest in his 
reputation to entitle him to protection 
from such use of his work. 

Some of Landseer’s famous animal 
paintings have been reproduced as ad- 
vertisements. His ideas have been 
utilized in the making of lager beer 
cards and labels on kegs. 

It is said that Meissonier refused 
$100,000 for a picture to be used as an 
advertisement, considering that it would 
be a detriment to his reputation and a 
degradation of art. 

The designs of some of the national 
pictures in Washington have been util- 
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ized as drop curtains by scenic artists. 
Notable instances of this were ‘* ‘The 
Landing of Columbus,” at the Grand 
Opera House, and ‘* De Soto Discov- 
ering the Mississippi,” at another the- 
atre. 

Effie Essler, the actress, had a the- 
atrical poster manufactured by repro- 
ducing the head of a Magdalen, by 
Guido Reni, only she introduced a 
portrait of herself in place of the orig- 
inal face. Margaret Mather got up a 
poster for her ** Romeo and Juliet” 
by using the work of Carl Becker, 
Vice-President of the Berlin Academy. 
The wine merchants and the tobaccon- 
ists have vied with each other in seiz- 
ing upon the ideas of noted painters 
and working them over into advertis- 
ing cards. The work of Rosa Bon- 
heur, notably ‘* The Horse Fair,” has 
been ruthlessly seized to make up ad- 
vertisements for horse fairs and sales, 
and there seems to be no end of the 
ways in which the whole or parts of 
great works of art are copied and 
rushed into the channels of trade. 
There is a certain liniment advertised 
with a picture of St. Antonius, sur- 
rounded bya halo. ‘There is a certain 
bitters that has adopted as a trade- 
mark a famous picture of St. George 
and the Dragon. Some time ago a 
3owery jeweler got Eastman Johnson 
to paint for him a picture of a street 
gamin stealing a smoke from a cigar, 
which was held behind his back by a 
gentleman looking into a show win- 
dow. It was a comical idea and the 
owner of the picture circulated it far 
and wide. 

The enterprise and bold competition 
of modern business methods are doubt- 
less fully equal to the hiring of a 
Shakespeare to write a handbill or a 
Rembrandt to paint a sign. Nothing 
appears to be too sacred for the adver- 
tiser. The variety and cheapness of 
modern methods of reproduction have 
given a quiet impetus to these artistic 
thefts. At present there seems to be 
no check or hindrance to it, and little 
if any protection for the originators 
of artistic ideas.—New York Sun, 

1 


_ 


‘** T like to lunch with Barrows. His 
conversation is very bright.” ‘* That’s all 
right, but it’s cheaper to get it direct from the 
comic papers.”’— Bazar, 


— <2 _ 


Editors are so modest. They al- 
ways say “‘ We,” and then exhaust the lan- 
guage in telling what wonderful things they 
are doing.— Zhe Clué, 
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Advertising Novelties. 


From the New York World: A 
pocket wallet and an address book neatly 
bound in leather. 

From the New York Recorder: A 
sulfonal powder: “ The best of modern anzs- 
thetics.”” If the reader does not advertise in 
the Aecorder he is requested to take the sul- 
fonal and go to sleep. 

From the Antwerp (N. Y.) Gazette - 
A card with a penny attached, which the 
reader is invited to spend in writing fora sam- 
ple copy. 


ADVERTISING PROHIBITED. 
From the Portlahd (Me.) Argus. 

The following order emanated from the 
Maine Central Headquarters last week, ad- 
dressed to all station agents and section fore- 
men along the line: ** You will not allow any 
parties to paint signs or place posters or adver- 
tisements on walls or fences belonging to this 
company; nor on any objects upon land be- 
longing to this company or within our right of 
way. Itisthe intention of this company to 
have its station grounds and right of way pre- 
sent a neat and attractive appearance, 











Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent 
extra Jor specified position—if granted. 
Must be handed in one week in advance. 


CTIVE SPECIAL AGENT in each large city. 
WOMAN’S WORK, Athens, Ga. 
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E COP! 
FREE Rater Seca 
FOLDING 
APER BOXES 
C&S EAGLE MFG C2 New HAVEN.CONN. 


The wtf authentic Pais tists INS; 
Wrappers addressed 


in_ a hurry by mac L— 











Names guaranteed absolutely correct. For par- 
ticulars meng ney F. D. BELKNAP, Prest., 314, 316 
way, New York City. 


DON’T 


Order any kind of cuts for printing wntt you 
have heard from ug. It will pay you to write us. 


CHICAGO PHOTO ENG. Co. 


NEW YORK LEDGER 


Rate Fieli’s gassersareigra, came 


the people you —. to. —— 4 


Washington, wensouscrerpecs, 
The Delta gunr%. 


_THE BEST PAPER IN NEW ORLEANS. 


FOR SPACE. Send early price 

a — eer electro. We 

en ll ‘ta * > 

fuality os, COO. 
peice is KOYAL ‘WINE CO 


53 River St., Chicag 


TEAGHERS  sonty trocly "are best al 




















M EDICAL BRIEF (St. Louis). J. gest circula- 
tion of any medical journal in the world. reach them. 
EATTLE. TELEGRAPH, on Jeading Normal Ins ns struc tor.— ay a ee- 


Democratic daily north of San Francisc 





eS + COLUMBIAN Ee aeticn aes 
RKER, Pa. 








| ew ay - ae u.Y., 6 pages, 64 
monthly. Guaranteed Bt 25,500. 


Su Mechanical Bnereving, Facto & Elec- 
trotype Eng. Co.,7 New Cham jo Me 


SUCCESS ae erase, Hedin. 


4 SINER Gn! WAP” 29:80; 
80. e ied 
PROVEN. WOMAN'S WORK, Athens, Ga. 
RE IN DEPEN DENT. Own your own news- 
EKLAES Send for estimates to PICTORIAL 
WE IES CO., 28 West 23d St., New York City. 


6 INCREASERS.” Every live lo- 
cal advertiser wants ’em ; chea 

ee OAS Ws effective. Write 4 

AS.W. HARPER, Columbus,0. 


DIRECTORY PUBLISHERS, Pics rend 
ond price list of your directories to U. 8. AD- 
DRESS CO., L Box 1407, Bradford, McKean Co., Pa 


SESmanIA German lang. and tt. For 


le copies, rates of advertislag. ¢ etc., addre: 
ANIA, Manchester, N 


oR NO PAY. Book free. 

Prompt, reliable work. 

8. C. FITZGE ‘5 ~~ b, 
Washington, D 


Always pays 
5 = uF rie w wre... ae tices 
New Vork. 
LOUISVILLE ryt Cireulatfon 5,000 
eekly. For ~_e — = all local hotels, 


Clubs and pub! m3 itt h St., Louis- 
le. Ky. 



































( n.) 
Trial adv. 10c. aline. DANSVILLE, N. y. . 


For paltinn: Papers, Letter 
Files, Anything. Clean, 
Light, Strong, Portable, 





uis Mo. 


Columbian Desk Cata- 
logue 160-pages, post- 
age 7c. Desks from 
$6.00 to $600.00. *.° 


American Desk & Seating Co. 
271-272 Wabash Av , Chicago, Ill 


WATCH ES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 


THE PHILADELPHIA WATCH CASE CO., 
RIVERSIDE, N. J. 


YCLES 


For themselves, employees, or for 
premium use can procure same 
from us, and py part in ad- 

ce in cash. 





















PUBLISHERS 
DESIRING Bl Cc 





and 
~y~- in the U. 8. rite 
talogue and terms. 
ROUSE, ¥ HAZARD. at CO., 2 X St., Peoria, Tl, 


IF YOU ARE USING 


WATCHES FOR PREMIUMS 
We would like to — yen know us. 
We are first-rate peo 
FLETCHER WATCH Ai AND 1 JEWELRY co. 
corporated 


182. “BROADW AY. ’ 


Corner John St. N. ¥. CITY. 








PRINTE 


HOPKINS & ATEN, | 
Ww. —— a ie 

lg 

‘rite for inf jormation 
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THE HOME GIRCLE, 


) ST. LOUIS, MO. 
75,000 Copies Each Month. 

», An exceedingly desirable medium for 

GENERAL ADVERTISERS. 

>», THE HOME CIRCLE Pus. Co., Bt. Louis, Mo. 


Dold ss seaBosion s ° 
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RELIABLE DEALING CAREFUL SERVICE. 
(7 LOW ESTIMATES. ~23 


PNEUMATICTUBES 


FOR NEWSPAPER OFFICES. | 
SEND FOR ESTIMATES TO 
METEOR DESPATCH CO., 
28 KE. 14th St., New York, 
89 State St., Boston. | 
The Chronicle, San Francisco, uses our system. 


STUDY LAW 
AT HOME. 


TAKE A COURSE IN THE 
a Correspondence 
chool of Law. 
(ncorporated.) Send ten 

cents (stamps) for 
particulars to 

J. COTNER, JR, SEC'Y « 
DETROIT, MICH. 
25 Telephone Bidg. 






























Issues, Guarantees, Proves 125,000 Monthly 
Best Family Monthly in City. 
Subscription: 35¢ pr. yr. Advertising Rate: 75¢ pr. line. 


For particulars address, AM. SPECIAL AGENCY, 
pA aes 36, McCormick Block, CHICAGO, ILL. 





RS’ INK. 
‘THE EVENING JOURNAL, 


JERSEY CITY’sS 
FAVORITE FAMILY PAPER. 
Circulation, - - - = 5,500. 

Advertisers find IT PAYS! 











Advertising in England, 
European Continent, Etc. 


SELL’S 
ADVERTISING AGENCY, L’t’d. 


Capital 50,000. Henry Sell, Man = A ditor 
and founder of “Sell’s World’s ”» 
Full particulars regarding British or ~ 
Advertising, sample pews, rates, etc., at the 
London Office, 167-168 Fleet street, or at 


| New York Office, 21 Park Row, Ground Floor. 





Can You Write Ads ? 
/ | $2 0] re] We will pay One Hundred Dol- 


lars for the best series of four 
in three inch ads. submitted us. 
Also the same amount for the 


Cas h best series of four two inch, and 


will pay liberally for all single 
=~ L--pesanees For full particulars address at 


“advertising Department Swift Specific Co., 
ATLANTA GA. 


TURF, FARM & HOME 


A HORSE JOURNAL. 
$1.60 per Year and Advertising Values Big. 





AUBURN GAZETTE COMPANY 
(Pub’s Auburn Daily Gazette), 
AUBURN, MAINE, 


A Thousand Newspapers 


A DAY ARE READ BY 


‘ . 
The Press Clipping Bureau, 
ROBERT & LINN LUCE, 
68 Devonshire St., Boston, Mass. 
FOR WHOM ? Supply houses, 
that want ear- 
liest news of construction; 
Business houses, that want addresses of 
probable customers; 
One hundred ¢ lass and trade papers; 
Public men, corporations, professional 
men, who want to get news, see what is said 
of them, or gauge public opinion, 








Steam Coal, 50c.a Ton, 


oom natural gas, and that is what ZAN ES&- 
VILLE ye manufacturers, Advertising 

- THE NEWS, Zanesville, Ohio, is profit- 
able. Put it on your list. 











WE do not CLAIM 
TO BEAT THE WORLD, 


But we do claim 
To be WAY AHEAD 


of many in the race. We claim that our 
pape to subscribers who pay for what 
yy get is worth more to advertisers than 

i KAS 000 thrown into the kitchen fire by 
people’ over run with “apa copies. “The 


It 8 others, will it me it not ‘out Testi- 
vals free. Rates, 40 come. -/ iscount for 


guarantee you will stay with us. 
mention this ad. Address WAYSIDE 
PUB’G CO, Clintenville, Conn, 
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. - SOMETHING NEW - : 


: Our ‘NEW MODEL’’ WEB PERFECTING PRESS 





DESIGNED TO SUCCESSFULLY 
Print and Perfect from a Web, from Electrotype Plates, the finest 
class of Book and Magazine Work, which may contain Half Tones 
and Heavy Wood Cuts, 
Novel Anti-Offset Devices. 
Convenience never before thought possible in a Web Press. 
An INK DISTRIBUTION not heretofore equalled, 


5 CAMPBELL PRINTING PRESS AND MFG. CO., 


160 WILLIAM ST., NEW YORK. : 
SU 


. 





er 








Tf you want to reach everybody ad- 








vertise in Scribner s—tt isn't necessary 
to have an exhibit at Chicago. 
Address CHARLES SCRIBNER'S SONS, 
743-45 Broadway, New York, N. Y. 














6 Printing— 


Ze | HOW SHOULD IT BE DONE? 


| 





This we are prepared to answer for those contemplating 
Printing of every description. Write us and state 
your wishes fully. Our time and experience are at 





the disposal of those who value the advantages of 


| First-class Printing. Get our estimates. . . , 


© 
_ PRINTERS’ INK PRESS, 


WILLIAM JOHNSTON, Manager, 
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ALL GREAT 
NEW YORK 
DAILIES 


STAR” Rollers ; 


Because they are BEST § 
and most economical. Send for quotations. , 
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BINGHAM BROTHERS COMPANY, 


MANUFACTURERS OF 


49-51 ROSE ST., - = FIRST-CLASS - = 
NEw YorRK. Printers’ Rollers and second 


atti thi th th thither tht th ttn 
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All the world loves comfort. 






Published monthly, at Augusta, Maine, 

Largest sworn circulation in America, 

. Over Twelve Hundred Thousand every issue, 
It is the most entertaining, most interesting, most original, and lowest priced publication 

on earth, 





Only 25 Cents a Year! 


Original Copyrighted Features : 
Nutshell Prize Story Club, Prize Puzzle Club, Busy Bee Prize Budget, Sunshine Circle 
Aunt Minerva Prize Chats, Children’s Circ le, Comfort’s Dressmaking 
Department, Kitchen Chats, Kinsabby Comicalities, 


The Key to {1,220,000 Homes! 























A Main nang 


Space of responsible agents or of us direct. THE GANNETT & MORSE CONCERN, Publishers 
nm Building ; Henry 
ht, Representative 


Office, 228 Devonshire St. New York Office, Tribune 
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ALLEN’S LISTS 


are emphatically and deservedly the most popular medium 
through which intelligent advertisers can and do com- 
municate profitably with that army of liberal buyers who 
live in isolated places. They will place your advertise- 
ment before a long list of readers that you surely have 
never reached. A three months’ trip will prove all we 


Say. 
Let us have your copy by the 18th. 


E. C. ALLEN & CO., Prop’s, AUGUSTA, ME. 




















Die UWlestliche Post 


(WESTLICHE POST ASSOCIATION, Publishers, St. Louis, Mo.) 


IS THE BEST 
ADVERTISING MEDIUM 
SOIGAOAAOSOaS BECAUSE i¢ has a Daily, Sunday and 


Weekly Edition. 


BECAUSE it has the largest circulation 
of any German Daily in the West. 


BECAUSE its circulation is larger than 
the combined circulation of all the St. 
Louis German Dailies. 


BECAUSE its inside, outside—and, in 
fact, all of it—is prepared and made in 





its own capacious editorial rooms and 


feverieanenncnea teaches) printing office. 


con ceenceronvs ew ap- THY Ud AND BE CONVINCED, 
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THE BEST INVESTMENT 


A publisher can make is to send PRINTERS’ INK to his advertising patrons regu- 
larly. It will encourage and instruct them in the art of profitable advertising, 


Price $2.00 a Year. 





From the Peru Evening Journal, Peru, Ind. 

Some of our very best advertisers are not 
always satisfied with their advertisementsafter 
they are written, and hesitate to hand them 
to the printer, because it is too much like the 
same old story. But they haven’t time to go 
fishing for a new idea and so let it go. ** We 
know that advertising pays,’’ they will say, 
“if it is properly done, but we haven’t time to 
do justice toit. Advertising is a business or 
an art and should be done with the same care 
as selecting goods for the trade. It should 
also be original and truthful. But it takes 
time and much thought.” Well reasoned. 
Now we know just what you want and don’t 
mind putting youon: In New York there is 
published a little 32-page paper called Pxint- 
grs' Ink, which is a veritable mudtum in 
parvo tutor in the art of advertising. It is 
published weekly, and is devoted exclusively 
to practical thoughts and suggestions on ad- 
vertising. Men who have made advertising 
the study of a life time contribute to its 
columns and almost every item contains a new 
and useful idea or hint tothe advertiser. For 
$2 a year you may become associated through 
this bright little paper with these men who 
know whereof they speak, and reap a benefit 
from their ripe experience. Printers’ Ink 
will pet you on the correct road to success in 
the matter of advertising so as to secure the 
best results, Every advertiser shou'd sub- 
scribe for it, 


From J. B. Lewis, Wholesale Shoe Maker, 
Boston, Mass. 


For two years I have received PrinTERs’ 
Ink, and while I receive a bundle of papers 
daily, Printers’ Ink and the Vouth's Com- 
panion are the only periodicals I ever read 
through, and I write to assure you of my high 
appreciation of the merit of your little book. 

Some of your contributors think it equal to 
burglary to utilize some of their bright adver- 
tisements, It surely is an evidence of value if 
one’s efforts are copied, for, while it does the 
originator no harm, it benefits a fellow man. 
* There is nothing original but sin,”’ you know, 

I employ an expert advertiser, part of the 
time, and he made this remark a few days 
since: ‘Fools originate ; wise men copy ;? 
and, as I read your spicy book, as 1 now fe el, 

have no conscientious scruples about clip- 
ping some bright ideas from it for use in due 
course. Very truly yours, J. B. Lewis, 


From the Leeds Leader, Sioux City, Towa, 

“Eureka! Indeed, I have found it,’”’ ex- 
claimed a down-town merchant a few days 
since. “And what have you found?” we 
asked. ‘* That judicious advertising pays,” 
said the dealer. ‘* You see,” he continued, 
“ T received a copy of Printers’ InK of 10 
Spruce street, New York city, a weekly jour- 
nal, giving instructions as to the manner in 
which to advertise, and I have followed the 


Address, enclosing the cash: 


instructions of Printers’ Ink and find that 
my sales have largely increased.”” The pub- 
lishers of this journal are authority on adver- 
tising, and are giving the public the benefit 
of their twenty-five years of experience in that 
line. ‘ry Prinrexs’ INK for a year, and you 
will voice the sentiment of our friend, the 
down town merchant. 





From the Nashville (Tenn.) Banner. 

Six months ago the Banner paid $356 in 
yearly subscriptions for 178 copies of Print- 
Eks’ INK to be sent to Nashville advertisers, 
and the marked improvement in the prepara- 
tion and attractiveness of advertisements in 
the local newspapers indicate the wisdom of 
the investment. 

The highest praise, therefore, that we can 
accord Printers’ Ink is simply to state the 
beneficial results of its circulation among local 
advertisers, and to be witnesses to the fact 
that the suggestions in its columns have as- 
sisted them in properly preparing their mat- 
ier; that the illustrations in display of cuts 
and type have helped them in making their 
announcements attractive, and that the publi- 
cation of articles on newspaper circulation has 
given them a better appreciation of advertis- 
ing space and caused them to take more care 
in selecting their advertising mediums, 


From the ** Bee,’ Omaha, Neb. 

Every enterprising, progressive merchant 
knows the necessity and value of advertising, 
but to many sich how to advertise most effect- 
ively isa perplexing problem, Printers’ INK 
supplie s the needed instruction. Noone mind 
is so comprehensive and versatile as to be able 
to produce fresh and novel ideas every time a 
business house changes its advertisement. 
PrinTERS’ Ink, with its wealth of suggestion, 
is an infallible mentor. A great many mer- 
chants have good ideas about adv: ertising and 
plenty of them, but find difficulty in setting 
them forth so as to be most attractive and to 
produce the best effect. Printers’ Ink fur- 
nishes suggestions that will relieve them 
of this trouble. Thousands of merchants 
spend money liberally in advertising and 
do not get satisfactory returns because 
their method is not good. Printeks’ INK will 
direct them in the right course, In short, this 
unique and interesting journal is a weekly re- 
pository of information, suggestion and coun- 
sel invaluable to newspaper advertisers, The 
contributors to it are men who have had years 
of practical experience in the advertising busi- 
ness and have given to it intelligent study 
shrewd, brainy, wide-awake men, whose opin- 
ions and ideas are worth large money in the 
markets where there is a demand for them. 
Printers’ INK commands the knowledge and 
experience of such men and offers the product 
to the advertising merchant at the moderate 
price of $2 a year, and no investment he can 
make will bring him so large a return, 


Publishers of PRINTERS’ INK, 


10 Spruce Street, New York, 
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WILCOX & HOLMES, Publishers. 
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Mile ex ve. 
PRINTERS’ INK’S ANSWER. 


PRINTERS’ INK respectfully refers Messrs. Wilcox & Holmes to the Post-Office Department at 
Washington. PRINTERS’ INK is quite willing to send the papers on the terms proposed if assur- 

be obtained from the Department that so doing will not prejudice the application of 
InK for admission to the United States malis as second-class matter, 
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PRINTERS’ INK, 


T is the enterprising people that the 
enterprising merchant is after. 


The enterprising merchant is an ad- 


vertiser. 


It is the enterprising people that read 


an enterprising newspaper. 


The New York Recorder does not 
find it necessary to explain that it is an 
enterprising newspaper. It is known to 


lead all others the world over. It has 


gathered the most progressive army of 


readers that any newspaper ever had. 
The shrewd advertiser knows the value 


of such a paper. 


% 





THE RECORDER is the 
only Daily Newspaper in 
the World that is Printed 
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$50,000 IN TYPE-SETTING MACHINES. 
THE PHILADELPHIA ITEM, 


ESTABLISHED 46 YEARS. 
ALWAYS ABREAST OF THE TIMES! 


** Commendation from Sir Hubert Stanley, is praise indeed.”’ 











THE RIPANS @se) CHEMICAL CO. 


10 SPRUCE ST., NEW YORK. 


P. O. Box 672. 


New York, September 24, 182, 


Mr. S. C. Beckwith, 
Tribune Building, New York City. 
Dear Sir:-- 

After a careful examination of the advertising done by us 
and a consideration of the charges for the same, in connection 
with the results achieved in the way of introducing our goods, we 
are of the opinion that, all things considered, we have obtained 
from the Philadelphia "Item" better results, at less cost, than 
from any other singla newspaper or combination of newspapers. The 
conclusion arrived at was unexpected to use We cofmmunicate it in 
the belief that it will be gratifying to you. 


Very respectfully, 


is Masui 
“Gla ¢ 


Circulation of THE ITEM, {x°7.cn% fg he aialiniigbin 
DAILY. SUNDAY. WEEKLY. 

1888 154,635 91,443 23,762 
1889 164,944 151,728 32,440 
18990 174,419 174,209 42,157 
is9gi 181,237 184,490 43,358 
1892 186,767 192,363 53,753 
The correctness of these figures is fully authenticated and sworn to by the publishers, as 


well as guaranteed by Geo, P. Rowell & Co., the recognized authority on newspaper 
ratings. 


BB OVER ONE THOUSAND AGENTS ‘reining, Wine 


sale Wagons, and sell no oth her pa third of a million dollars invested in Hoe Quadru- 
ples!‘ One paper in a City.’ THE ITEM for Philadelphia. 


Sole Agent 48 TRIBUNE BUILDI 
Ss. S. BECKWITH, = ‘Advertising. 509 “ THE ee ey CRY pi ealcaas. 
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Leading American Newspapers 








New/Mexico 


‘ 
‘ 
‘ 
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LATEST INFORMATION 
Compiled from the Twenty-fifth Annual Edition of the 
American Newspaper Directory, issued April, 1893. 


PRINTERS’ INK has taken occasion to carefully sift information to be 
gleaned from the new edition of the American Newspaper Directory for 1893. 
From it it has been possible to gather facts of interest and money value to 
advertisers who seek information about newspapers and to newspaper men who 


seek the patronage of advertisers. 
facts : 
ARKANSAS. 
In Conway County, Arkansas (pop. 19,459), the 


largest circulation rating is accorded to the 
Weekly Pilot, published at Morrillton. 


ANSAS METH T: Published 
ot VRIES NSA » oe a METHODI! ner circulation 
rating than any other newspaper published in 
the State. 
CONNECTICUT. 

ENQUIRER-—In Litchfield County, Connecti- 
cut, the Herald, a weekly eed published at 
Litchfield, is ac corded the largest circulation 
rating, by far, of any paper in the county. 


DELAWARE. 
SUNDAY MORNING STAR, Wilmington, 
Delaware, has the largest circulation rating 
accorded to any paper in Delaware. 


INDEX —In Kent County, Delaware (pop 
32,664), the Index, a weekly paper published at 
Dover, is accorded much the largest circula- 
tion, issuing an average edition of 1,455 copies. 


FLORIDA. 


REPORTER « In Columbia County, Flor- 
s ida(pop_ 12,877), the largest 
circulation rating is accorded to t the REPORTER, 
a weekly paper published at Lake City. 


GEORGIA, 

ROME TRIBUNE-—In Floyd County, Geor- 
gia (pop. 28,391), the Rome Tribune, published 
at Rome, is accorded the largest circulation rat- 
ing of any daily in the county. 


The following advertisements are specimen 


INDIANA. 
FORT WAYNE SENTINEL—Has the 
highest circulation rating accorded to any daily 
in Indiana outside of Indianapolis. 


The Indianapolis News conditions payment 
on larger circulation than any other three 
dailies in Indiana combined. Average over 30,000. 


IOWA, 


SENTIN EL-—In Plymouth County, ‘owa(pop 
19,568): the largest circulation is ac corded to the 
Sentinel, a semi-weekly published at Le Mars. 


MASSACHUSETTS. 


YANKEE BLADE, Boston. 
No publication in Massachusetts is accredited 
a higher circulation rating. 


In Middlesex County, Massachusetts (pop. 
431,167). the largest circulation rating is accorded 
to the Sun, published daily at Lowell. 


TEXTILE MFG. WORLD, monthly, Bos- 
ton, has the largest circulation rating accorded 
to any paper in the United States published in 
the interests of the textile manufacturing indus- 
tries and allied interests. 


Farm-Poultry, Boston, monthly: regular 
circulation 30,711,much larger than any other 
Sages ation in Massachusetts devoted specially 
© the live stock interest, or than any other 
Poultry journal in the United States, 
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Leading American Newspapers 


LINDEPENDANT, 12 pages. a French Ca- 
nadian weekly, published at Fall F:iver; a regula: 
issue of 6,951 copies, guaranteed by the Amer- 
ican Newspaper Directory. Largest circulation 
ae accorded to any French paper in Massa 
chusetts. 


5 


MISSOURL 
STAR —Kansas City, Missouri, Star. Daily cir- 
culation, 52,730; weekly issue, 83,664 ; much the 
largest circulation rating accorded to any daily 
or weekly in Kansas City. 
NEW JERSEY. 
TIMES—In Salem County, New Jersey (pop. 


25,151), the largest circulation rating is accorded 
to the Times, a weekly published at Elmer. 





UNION (weekly) DEMOCRAT — In Union 
County, New Jersey (pop. 72,467), the largest 
circulation rating is accorded to the Union, 
weekly, published at Rahway. 


TRUE AMERICAN —In Mercer County- 
New Jersey (pop. 79,978), the largest daily circu- 
lation is accorded to the True American, pub, 
lished at Trenton, 6,107 copies, guaranteed by 
the American Newspaper Directory. 


NEW YORK. 

UTICA PRESS —Is accorded the highest 
circulation rating of any daily in Utica. 

NEWS-—In Greene County, New York (pop. 
31,598), the largest circulation rating is accorded 
to the News, published weekly at Coxsackie. 

In Cayuga County, New York (pop. 65,302), the 
largest circulation rating is accorded to the Au- 
burn Bulletin (daily), published at Auburn. 
~ ALD » In Jefferson County, New York 

ER s (pop. 68,806), the largest circu- 
lation rating is accorded to the Herald, a weekly 
of Watertown. 


CHENANGO UNION—In Chenango County, 
New York (pop. 37,776), the largest weekly circu- 
lation rating is accorded to the Chenango Union, 
published at Norwich. 


DAILY STAR-—In Queens County, New York 
(pop. 142,198), no paper is accorded a larger regu- 
lar issue than the weekly edition of the Daily 
Star, published at Long Island City. 








In Columbia County, New York (pop. 46,172), 
no weekly paper is accorded a higher circulation 
rating than the Gazette, which is the weekly 
edition of the Evening Register, published at 
Hudson. The Gazefte was established in 1785. 
HERALD » in Herkimer County, New York 

a(pop. 45,608), the largest circu- 


lation rating is accorded to the Herald, a 
weekly published at Dolgeville; a regular 
edition of 8,03 copies, guaranteed by the 


American Newspaper Directory. 


JEWELERS’ WEEKLY, published in New 
York City, a regular issue of 9,575 copies, guar- 
anteed by the American Newspaper Directory, 
which is nearly twice the rating accorded to 
any other paper in the United States published 
in the interest of the jewelers’ trade, 


ALBANY TIMES-UNION: °..ica 
a circulation rating more than twice as large as 
any other daily in Albany receives, and the Am- 
erican News er Directory guarantees its reg- 
ular issue of 16,500 copies by a $100 forfeit. 


PRINTERS: INK, New York Ciiy ; weekly. 
journal for advertisers. Has a circulation 
of 51,618 copies regular, guaranteed by the 
American Newspaper Directory, being more 
than five times the total cireulation accorded to 
the dozen other publications in the United States 
devoted to teaching the art of advertising. 





PENNSYLVANIA. 

Colliery Engineer, monthly, Scranton, Pa.: 
has the largest circulation rating accorded to 
any paper in America published in the interest of 
mining. Its circulation is national. 


ITEMS OF INTEREST—A monthly pub- 
lished at Philadelphia, has a much larger circu- 
lation rating than is accorded to any other news- 
paper issued in the United States in the interest 
of Dentistry. 


DISPATCH—In York County, Pennsylvania 
(pop. 99,489, the Dispatch. published at York, the 
county seat, is accorded the largest daily circula- 
tion rating in the county; a regular edition of 
3,682 copies, guaranteed by the erican News- 
paper Directory. 


TZNNESSEE. 


MEMPHIS APPEAL AVALANCHE-—Is 
= a larger circulation rating for its daily, a 
arger circulation rating for its Sunday and a 
larger circulation rating for its weekly than is 
accorded to any other daily, Sunday or secular 
weekly paper in Tennessee. 


VIRGINIA. 

THE VALLEY VIRGINIAN, Clifton 
Forge, Virginia. Has ae circulation rating 
in Allegany County. s published weekly. 
Uses no plate matter and no ready print. 


WEST VIRGINIA. 

In Hampshire County, West Virginia (pop. 
11,419), the largest circulation rating is accorded 
to the New Hampshire Review, a weekly 
published at Romney. 


WISCONSIN. 
Mit AUKEE WISCONSIN: Is ac- 


corded a higher circulation rating than is given 
to any other evening daily in Wisconsin. 


The American Newspaper Directory having been the recognized authority 


on newspaper statistics for a quarter of a century, its circulation ratings natur- 


ally receive consideration from interested persons everywhere, and often 


develop value for advertising purposes which it wouid be difficult to over- 


estimate. 


Advertisements such as are printed here are solicited for insertion in 


PRINTERS’ INK, and will be given a classification with heading and map, as 


here indicated, subject to variation of form and make-up, as the space varies. 


These advertisements are inserted at 50 cents a line each issue ; $2.00 a line for 


four weeks ; $6.50 a line for three months ; $13.00 a line for six months, or 


$26.00 a line for a year. 


Eks’ INK, No, 10 Spruce street, New York, 


Advertisement orders should be addressed to PRINT- 
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Miscellanies. 





THE PATH TO GLORY. 

Rev. Pushley Mouther: Hello! Is that 
the Herald? Well, say, I'd advise you to 
send a reporter to M—Rev, Pushley Mouther's 
church to-morrow. I hear he’s going to 
preach a-er-devil of a sermon.—Zife. 


The compositor who took a piece of 
the managing editor's copy to a Chinese laun- 
dry has been notified that his services are no 
longer required. He got his wash just the 
same. The Chinaman didn’t know the differ- 
ence.— Union Printer. 


His Experience.—‘‘ What experience 
have you had in journalism?" said the metro- 
politan editor to the applicant for a situation, 

“ Well, sir,” was the reply, ‘* 1 was once the 
* handsomest school-teacher editor’ in a vot- 
ing contest on the Squedunk Bugle.” —/udge. 


Miss Maliss: That gown certainly 
does not suit your complexion. 

Friend— No, I intend to get a new one soon. 

Miss Maliss—Try Pozzoni's when you do.— 
The Club, 


All bright writers on morning news- 
papers are said to be very wicked; at least, 
they scintillate.—7exas Si/tings. 


A new journalistic venture in a 
Western town was named The /orfedo, ** be- 
cause,”’ said the owner, “it’s liable to bust at 
any minute.”—Buffalo Quips. 


A New York State editor the other 
day wrote a headline, ‘‘ Alleged Treason in 
China,’’ and was horrified to see it run 
through the paper ‘Alfred Tennyson in 
China.” —£x. 

His Limitations. —Great Editor : 
Want a position, eh? What experience have 
you had? 

Young Wayback—Hain’t had none. 

Great Editor—Well, you won't do, then. 
There are no vacancies in the art, musical or 
dramatic departments, and the other positions 
require experience.—/uck, 
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PRINTERS’ INK, 


When Dr. Johnson writes his next 
dictionary we may find the word “ enter- 
prise ’’ means ‘‘a long newspaper nose well 
poked Into a convenient key-hole.”"—Puch, 


Too Original.—Writer: Why do you 
decline my story, when you said that you 
wanted something original ? 

Editor--You must have misunderstood me, 
sir. I didn’t mean original in spelling and 
grammar.— 7he Clud, 


Bargain Sales of the Future.— 
It must be affecting to thrifty housewives to 
reflect that, if ** marking down”’ goods con- 
tinues to be an expedient of trade, the an- 
nouncement of bargain sales, ten years henes 
will probably be something like the follow...¢: 

PLUSH LOUNGING CHAIRS, 15 cts. 
each, or two for 25 were 19 cts. 

ADIES’ SEAL-SKIN SACQUES, 99 
cts; were $1.20. 

PIANO LAMPS, three for 10 cts ; were 
7 cts. cach, 

IMPORTED HEAVY BLACK SILKS, 
® le? — Fl — and 14 cts, per yard; re- 
duced from 20 cts. 

EMBROIDERED HANDKERCHIEFS, 
3 cts. per doz.; reduced from 8 cts. 

AVY DAMASK LINEN TABLE 
<A ITHS, three for 25 cts.; reduced from 
ct 


ts. 
IMPORTED SILK AND CASHMERE 
WRAPPERS, 7 3-4 to 18 cts, each. 
A large assortment of reduced PARIS 
HATS and BONNETS at 39—50— 60 
and 85 cts.—/uck. 





VARIEGATED JOURNALISM 
From the Printing Times, 

A Paris paper, like some of its contempora- 
ries in London, has adopted the plan of pub- 
lishing its first edition on white paper, follow- 
ing at a later hour of the day with an edition 
on pink, It may interest our double-hued 
contemporaries to learn that they are behind 
a Chinese journal in this branch of enterprise, 
This paper, which was first published, it ap- 
pears, inthe year 911 of the Christian era, 
sells three editions daily. The first edition 
is printed in the morning on yellow, the sec- 
ond at midday on white, and the third in the 
evening on rose paper, This surprising jour- 
nal has six editors, all of them members of the 
Chinese Academy, and appointed by the 
State! After all these yeags its circulation is 
only 14,000, 








THE WRITER, NOT THE ADVERTISER, 
SHOULD HAVE THE CREDIT. 


From Peck's Sun, 


Printers’ Ink for April 5 takes occasion to 
discuss the designs for display advertising in 
ilwaukee papers. Mention is made of Kroe- 
er Brothers, Gimbel Brothers, N. Koch & 
2o. & Frank A. Lappen & Co. Top O’Col- 
lum, the author of the article, does a great in- 
justice to the bright men who write these ad- 
vertisements by not mentioning their names. 
The writer compliments the construction of 
the advertisements, but fails to say that Will- 
1am _E, McLaren writes all the matter for Gim- 
bel Brothers, that C. H. Wheeler sits up nights 
to think of new ideas for Kroeger Brothers 
and N. Koch & Co., and that George N. 
Sweetland does Frank A. Lappen's “idea” 
work, Give the hustling advertisement writer 
his dues, 











